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Feminine footwear fashioned from soft, supple Milwaukee 


Calf, with its rich, deep colors and lustrous beauty, helps any woman 


to look like a dream walking. 


But irresistible appearance isn’t the only treat. There’s soothing 
comfort too — unexcelled comfort that’s always associated 


with Gallun’s famous tannages. 


To feature shoes that find favor among the ladies fair, for comfort 
and for beauty, be sure to check the Gallun 
numbers in your orders to leading manufacturers. 
Watch your sales grow — your business prosper. 


A. F. Gallun and Sons Wh rubet Tanners, Milwaukee, Wis. 


Mdlwauttce tanned 


OTHER — ie TANNAGES 


Norwegian Calf Normandie Calf 
boarded grain boarded, glazed 


4tos* 


Cretan Calf 


smooth, but not glazed 











R & A Learner Finis Co., INc. 


proudly presents the all new line of VINYL FINISHES for 


grain and split leathers 


RAVINOFLEX-S RAVINOFLEX-G 
RAVINOLAC 


The resin emulsion type base coat RAVINOFLEX (S for splits and G for grain and corrected grain) 
and solvent type vinyl lacquer (pigmented, clear or aniline) RAVINOLAC, will enable you to produce 
a leather which will have a REAL LEATHER LOOK AND FEEL and will bring out all the natural beauty 
and richness of leather. 








It will impart to your leather hardness, toughness, flexibility and water tightness so much improved 
that you will be able to more readily fight synthetics where they were used because of these 
properties: SUCH AS LEATHER FOR LADIES' HANDBAGS, BRIEF CASES, LUGGAGE, CAMERA 
CASES, WALLETS, ETC. 


—can be applied by brush leaving a smooth, 
uniform streakless surface. 


RAVINOFLEX N al; ) —can be sprayed. 
—can be embossed or plated without sticking to 


the plate. 





—can be obtained in white, black and colors. 


RAVINOLAC can be obtained in white, black, and colors in a glossy form, 
semi-gloss or flat composition. 


If you are interested in improving the quality of your product don’t delay to ask us 
for samples. Generous working samples are yours for the asking. Our technical staff and 


our modern well-equipped laboratory are at your disposal in solving your specific problems. 





R & A Learner Fiusu Co., INc. 


$12 East 43rd Street Brooklyn 10, N. Y. 


Telephone: ULster 9-2800 
Better Finishes for Leather through Research 
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Letters to L & S 





A Misunderstanding 


Sirs: 

Your editorial of Sept. 19, ‘“Re- 
search Should Begin At Home,” is 
headed by the statement that “Uncle 
Sam has just given $62,000 for British 
shoe research,” and is followed by the 
implication that this is charity. This 
is evidently a misunderstanding. 

If conditions in this matter were ex- 
actly as you suppose them to be, every 
sentiment and phrase of your racy 
article would be more than justified, 
and there may well be, as you suggest, 
“a boil on the buttox” of every Ameri- 
can shoe man, thinking that his taxes 
are going in charity to a foreign shoe 
industry. 

Your government has more sense 
than you give it credit for. This is 
not charity. It is money to pay for 
certain research projects whose results 
are not to be kept for the benefit of 
the British shoe industry but must be 
openly published to all, including the 
American shoe industry, of course. 
The money is to be paid only against 
any additional expense to be incurred, 
This means that the projects get the 
benefit of the Satra organization, in- 
cluding all its resources, experience, 
facilities. So your government has 
struck a very good bargain. 

We welcome it because we like to 
be associated with you Americans. But 
we would not have you think that we 
are receiving charity from you and 
making no return. Your industry will 
get more for this money than it could 
possibly obtain for the same amount 
expended without the benefit of Satra 
resources behind it. 

H. Bradley 
Director 
British Boot, Shoe & Allied 
Trades Research Assn. 


(We find no inference of 
“charity” in our editorial. We 
simply found it curious that $62.- 
000 of U. S. money was available 
to support British shoe research 
while .U. S. shoe research hasn't 
even token funds or organiza- 
tion. We're glad to know, how- 
ever, that we'll share in the ben- 
efits of this American-financed 
Satra research—along with the 
shoe industries of Bolivia, 
Burma, Iceland, Outer Mongolia 
and other Point Four recipients. 


Ed.) 
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Coming Events 





October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, II. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel. Chicago. 


1953—National Conference 
Sheraton 


October 24, 
of Independent Shoe Retailers. 
Hotel, Chicago, Ill. 


Oct. 26-29, 1953—National Shoe Fair. 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 15-18, 1953—Semi-annual Parker 
House Shoe Show. Showing of spring and 
summer 1954 lines to New England shoe 
buyers. Sponsored by Boston Shoe Travel- 
ers Association. Parker House, Boston. 


Nov. 29-Dec. 3, 1953—-Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 13-14, 1954—Annual Spring Meet- 
ing of Tanners’ Council of America. Bed- 
ford Springs Hotel, Bedford, Pa. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 


water Beach Hotel, Chicago. 
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87 Years’ Experience 


Allis. 








Our experience, quality products, research facilities, 
skilled technicians can be of assistance to you in the 


production of good leather! 





For nearly a century we have worked closely with 

tanners... becoming intimately aware of the industry's 

problems and specific needs. To meet these needs we 

have developed a complete line of Gargoyle leather 

oils, greases and specialties. 

Today, we offer you the services of our research facil- 

ities —laboratories and trained technicians. We send ee : hie 

Trained Technicians 


men who are specialists in the correct application of 
leather oils and greases. . , 


Apply this formula to your leather problems. Call us! 


GARGOYLE eer 


SOCONY-VACUUM OIL COMPANY, INC., TANNERS DIVISION, 26 BROADWAY, NEW YORK 4, N. Y. 


October 10, 1953 LEATHER and SHOES 











The more business management forecasts “‘reces- 
sion”’ — a repeatedly proved wrong — the more its 


prestige falls in the public mind. Perhaps what 








[wuss American business turns 
around and starts being right more 
times than it’s wrong, it may do a 
Humpty-Dumpty and have an em- 
barrassing fall that will bruise its 
prestige. 

For weeks, now, American business 
—the shoe and leather industry in- 
cluded—has been talking up what is 
now a pretty well publicized reces- 
sion. Some put it more subtly: the 
forthcoming “period of readjust- 
ment.” But business management has 
been announcing this recession with 
periodic regularity for the past eight 
years. 

Not only have we all along been 
waiting for this long publicized re- 
cession to hit us—but the public has 
just about reached the point where it 
has decided that management can’t 
be depended on to produce a reliable 
forecast. 


Reduction Backfires 
Back in 1945, when the war ended, 


a good share of business management 
was preparing for the big retrench- 
ment. The war was over, defense and 
war spending would plummet, and the 
economy with it. There was again 
frequent talk of millions of unem- 
ployed, of a return to the tight times 
of prewar, limited purchasing power, 
reduced production. And manage- 
ment’s prediction fell on its face. 

Now again, approaching 1954, we 
see and hear it again. Right here in 
our own shoe and leather industry 
the prophets of recession and “read- 
justment” are taking the dominant 
role as our spokesmen. And again 
they stand good chance of being con- 
tradicted by the events of the year 
ahead. 

Recall the bad guessing in recent 
years. For example, the whole indus- 
try, confident of its insight into the 
economy ahead, in early 1951 was 
buying, producing, stocking and pay- 
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we need is a law against 


Excess PROFITS 


ing with high, free hand. The sud- 
den slump caught everyone _flat- 
footed. And this repeated itself in 
reverse a year later: shrunken pro- 
duction, skeletal inventories, reduced 
personnel—everyone expecting it to 
continue indefinitely. Then suddenly 
everyone caught short by the boom 
for which few were prepared. 

There have been several such in- 
stances of this bad guessing by busi- 
ness management in recent years. 
And all of it hingeing on the assump- 
tion that it can’t go on forever, that 
something must give, that some kind 
of a bust or contraction is inevitable. 
But the excess prophets have yet to 
prove themselves right. And more 
significantly, a growing share of the 
public, so long anticipating the much 
announced recession they’ve yet to 
see, has begun to lose faith in the 
presumed infallibility of the know- 
ahead of business management. 

Now, in the shoe and leather in- 
dustry, as in all industry, production 
has been the factor which men meas- 
ure hot and cold on the business ther- 
mometer. We traditionally forecast 
the sales climate of the year ahead by 
the level of current production. When 
we reach something called “over- 
production” we gird for the lean 
period ahead. 


The Real Measure 


But the real measure of our en- 
tire economy is in the factor of con- 
sumption, not production. Produc- 
tion is in effect of consumption, not 
the cause. But our economic philos- 
ophy has tended to read this in re- 
verse. 

The rate of production is limited 
by the rate of consumption. But pub- 
lic consumption of goods is some- 
thing that can be nourished and made 
to grow in ratio to the stimulation 
applied by business management. 

For example, the magic measure 
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of the state of shoe business is the 
rate of shoe production. The meas- 
ure of retail sales and public con- 
sumption are brought in almost as an 
after-thought. Yet, the latter should 
be the real pivot, the actual measure. 
Production is only the wagon. The 
horse is sales and consumption. The 
horse’s rate of speed depends upon 
the driver — business management 
that constantly stimulates sales and 
induces a steady rise in retail sales 
and consumption. 


Resignation Is Faith 


A share of this industry has pretty 
much resigned itself to 1954 being a 
year of “readjustment”—the fancier 
word for recession. So it makes up 
a program of retrenchment. What 
is its program to spur sales to a new 
high level? What are its plans to 
devise new products, new ideas to 
inspire more purchases of shoes— 
hence more sales, more production? 
Above all, where is its faith and con- 
fidence that there is a payoff for 
effort? For without this, not even 
the first step can be taken. 

Read this carefully: “American 
efficiency is that indomitable spirit 
that neither knows nor will be de- 
terred by any obstacle; that plugs 
away with business-like perseverance 
until every impediment has been re- 
moved.” 

Who wrote it? No less than Joseph 
Stalin. The irony is that that dy- 
namic idea stems from a genuinely 
“recessed” economy such as that of 
the Soviet, while here in America, 
where economic potentials are un- 
limited, we would dare talk of in- 
evitable recession while facing a 
boundless realm of opportunity. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 
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TURNER “SJS’” BEAMING MACHINE 
64” and 84" Sizes 


This machine is particularly well adapted for scudding calfskins and 


light sides and has been widely approved by tanners. 


Sturdily built, yet simple in design, it will give large production with 


low upkeep. Motor drive or belt drive available. 








Main Office: PEABODY, MASS., U. S. A. 


BRANCHES 
2362 North Stanley Place 1101 Frankford Avenue 59 East Alpine Street 
Milwaukee 12, Wis. Philadelphia 25, Pa. Newark 5, New Jersey 


FOREIGN BRANCHES 
Bramley, Leeds, Paris, Oberursel, Taunus, 
England France Germany 
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LEATHER CONSUMPTION: DOWN TREND 


The realistic facts and figures reveal some surprising data 


Tere has been much discussion 
about the current and future status 
of leather—its production, sales and 
consumption—especially in regard to 
footwear. The arguments, pro and 
con, have ranged to both extremes: 
from “leather is fast fading out of 
the picture,” to “leather is on the 
threshold of its brightest future.” 

There is nothing like an array of 
cold facts and figures, supported by 
a careful analysis of these, to come 
up with a realistic picture. And the 
findings of this particular study, as 
revealed here, should prove highly in- 
teresting to the shoe and leather in- 
dustry. 

Over-all, it appears that leather is 
losing ground. For example, back in 
1939 the tanning industry processed 
22,095,000 cattlehides. In 1952 this 
had risen to only 22,694,000, a gain 
of 599,000. However, keep in mind 
several facts involved. Between these 
two years, 1939 and 1952, our popu- 
lation rose by 27,000,000. Shoe pro- 
duction increased by 84,000,000 pairs 
(equivalent to about 150,000,000 feet 
of leather). Consumer spending in- 
come expanded by more than 200 
percent—from $70 billion in 1939 to 
$234 billions in 1952. 

Thus, if leather production is 
measured against market growth and 
potential leather consumption be- 


tween these two periods, it can be 
said that leather has fallen behind. 

Where have the losses occurred in 
consumption of cattlehide leathers? 
Primarily in sole, belting, harness 
and workshoe leathers. This group 
has accounted for a “loss” of over 
7,000,000 cattlehides—1939 as com- 
pared with 1952. The major loss has 
been with sole leather, a decline of 
5,500,000 sides. And due, of course, 
to the postwar growth of synthetic 
soling materials which now comprise 
some 61 percent of the market for 


soles. 


Reasons Behind Declines 


The decline in belting leathers has 
been due to the growing use of rub- 
ber and other non-leather industrial 
beltings, and to use of new type 
motors. Harness leather, of course, 
has been on a swift decline with the 
passing of beasts of burden in cities 
and on farms. The drop in workshoe 
leathers has been surprising, what 
with rapid postwar industrial growth 
and jobs requiring such footwear. 
However, it is believed that with the 
increased number of modern fac- 
tories and easier working conditions, 
the “worn-out” dress shoe has to a 
certain degree substituted for the 
more rugged work shoe in many in- 
stances. 


On the other hand, slight gains 
have been shown in other types of 
cattlehide leathers—upholstery, bag- 
case-strap, and miscellaneous (me- 
chanical, garment, lace, etc.) See 
Table 1. 

Another very interesting compari- 
son turns up. Production of calf 
leather has declined substantially. 
In 1939, for instance, production of 
calf and whole kip leathers amounted 
to 14 million skins, but in 1952, de- 
spite an 84-million-pair increase in 
shoe production, fell to 9.8 million 
skins. 

The significant point of interest is 
this. In 1939, combined production 
of cattlehide and calf leathers came 
to 36.1 million. But in 1952 this 
combined group totalled only 32.2 
million—a 4-million decline despite 
greatly increased shoe production 
and production of other goods con- 
suming such leathers ordinarily. 
(See Table 2.) 

Now, in the face of the growth that 
has occurred since 1939 in shoe pro- 
duction, population, consumer in- 
comes and spending, production of 
various leather-consuming goods, 
etc., it appears that leather has not 
kept pace with this growth. 

However, an apparent contradic- 
tion to such a conclusion turns up. 

(Concluded on Page 38) 





Table 1 


Trend Of Cattlehide Leather Production—Comparison 1939-40 With 1951-52 


Total Shoe 
Side Upper 


Leather 


Cattlehide 
Leather 
Production 
22,095 
21,070 


22,703 
22,694 


1939 
1940 


1951 
1952 


Change 
1939-52 +599 


21,259 
21,155 


27,848 
28,473 


+7,214 


Dress Shoe 
Upper Lea. 
(Incl. Kips) (Incl. Kips) 


+2,386 


(1,000 sides) 


Work and 
Military 
Side Upper 
Leather 


4,751 
5,083 


5,832 
3,511 


Sole Lea. 


and sides) 
Deliveries 
16,222 
14,533 


10,488 
10,711 


521 
675 
687 
444. 


16,684 
15,920 


16,178 
19,070 


—1,239 87 


5,911 


(bends, backs Rough 
Belting Harness 
Leather Leather Leather Leather 


Uphol- Bag, Case Miscel- 
stery and Strap laneous 
Leathers 
1,002 
1,131 


1,585 
1,631 


774 
765 


1,345 
1,375 


416 
462 
158 
175 


459 
551 
619 
629 


-241 +170 +601 +4629 
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L & S Fashion Report 


THE Sort Toe: STRENGTHENING TREND 


Distinct advantages in fashion and comfort give impetus to the trend 


W irnovur much fanfare but with 
certain and steady rise, the soft-toe 
shoe, by virtue of the soft box toe, 
has reached a point where it now 
almost dominates the dress footwear 
field. According to a recent study 
made on the use of soft box toes, here 
is what the survey revealed. 

Approximately 40 percent of 
misses’ and children’s shoes made 
today have soft box toes. It’s higher 
for dress footwear in the group, 
lower for the more rugged school 
shoes. 

Between 60 and 65 percent of all 
women’s shoes utilizing any type of 
box toe have soft box toes. This per- 
centage is rapidly rising, and soft 
toes are being used in women’s, 
nurse’s and comfort shoes. 

In the infants’ field (from first- 
step shoes upward), about 40 percent 
contain the soft box toe. 

In the girls’ teen-age group. as 
high as 90 percent contain the soft 
toe. 

In the men’s dress shoe field an 
estimated 40-45 percent use the soft 
box toe. 

For boys’ and youths’ shoes, how- 
ever, only 15-18 percent have the soft 
toe. 

It is believed that this is the first 
time that such percentages have been 
published, based on survey combined 
with reliable estimates. The findings 
are the more remarkable considering 
that just before World War II the 
soft box toe was almost non-existent 
on any commercial scale, and that 
the real climb began right after the 
war to reach a current status of mass 
acceptance and use. 

Reason for the rapid climb? 
According to Edward Regan and 
Daniel Ryan, heads of Regano Box 
Toe, Haverhill, Mass., exclusive and 
largest producers of soft box toes 
in the industry, several factors are 
responsible for the trend: 

1) The general trend toward light- 
ness and softness and flexibility in 
most dress footwear. 

2) The comfort factor—especially 
in closed-toe shoes where there is 
more “resilience” to the soft box toe 
with any pressure or friction of the 
toe of the foot against the box. 
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3) The style appearance achieved 
with the soft toe—the soft, light look. 

Soft box toes really got their start 
back in about 1937, with the advent 
of open-toe shoes. It looked like this 
new fashion would kill off much of 
the box toe business. However. Ryan 
of Regano, came up with an idea— 
soft box toes—that would prevent the 
“collapsed” look of the toes on many 
of the open-toe shoes being made. 
And he likewise devised a reinforce- 
ment for the slingback on open-back 
shoes, also a strong trend, that would 
lend more secure shape to the shoe. 

Touring the country, Ryan at first 
found much resistance to what at 
first was termed an “impractical” 
idea. But some shoe manufacturers 
tried it out, were highly pleased. 
And the soft box toe was on its way. 
The irony was that the very factor 
which at first promised to eliminate 
box toes — the open-toe shoe — was 
one important factor which motivated 
its popularity. 

Early Resistance 

One of the perennial points of 
resistance in the beginning was the 
idea that a soft box toe wouldn't 
hold its shape. But scores of skeptical 
shoe manufacturers were surprised 
with the results on their shoes, and 
thus followed certain acceptance. 

Other factors gave impetus to the 
soft toe. For example, the pointed-toe 
last. ideal for the soft box, was one. 
There was more “flexibility” in the 
toe area, preventing stiff cramping. 

Next, when closed toes started their 
comeback, many women accustomed 
for years to the freedom of the open 
toe. wanted some semblance of that 
toe freedom in their closed-toe shoes. 
This opened the door for the soft box 
toe because of its softness and “yield” 
to any toe pressure. 

The soft box was found to have 
other advantages. For instance, in 
casuals or plain front shoes, the soft 
box eliminates the crease line formed 
in the material of the upper across 
the toes where the shoe flexes. 

Shoe fitters in retail stores have 
found it ideal in testing for toe length 
within the shoe. The pressing of the 
finger on the soft toe box permits 
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locating the end of the toe in rela- 
tion to shoe length — without any 
distortion of the toe of the shoe as 
a result of the semi-elastic “bounce” 
of the box toe. 

Again, it is common to see the 
shoe fitter press the edges of the box 
edge to soften it in fitting the shoe 
to the foot. His aim, of course, is to 
prevent any discomforting “rub” of 
the box edge against the tops of the 
toes when the foot flexes. However, 
this becomes unnecessary with the 
soft box toe. 

The rapid growth of such construc- 
tions or fashions as casuals, cements 
and Bonwelts have given added 
impetus to the growth of the soft 
box toe which adapts ideally to these 
types. 

Boiled down, the two main factors 
that have motivated this growth and 
acceptance are style and comfort. The 
trend toward soft, lightweight, flex- 
ible, glove-like shoes with the sleek 
look combined with a sort of velvety 
comfort. 

The “soft” look has also extended 
to the backpart and counter of the 
shoe where pliancy or flexibility is 
now required without sacrifice of 
shape retention or appearance to this 
portion of the shoe. 

Even men’s shoes, yet to get over 
the 50-percent mark in soft box 
toes (which have the hard-toe appear- 
ance with the soft toe performance), 
are moving toward the light and soft 
look in the dress field. And with it 
increasing acceptance of the go-with 
soft toe. This has been a recent 
development, but the more remark- 
able considering that today some 40 
percent of men’s dress shoes carry 
the soft box toe as compared to only 
a small fraction of that a few years 
back. 

“It’s still largely an educational 
job,” states Ryan. “A sort of lifting 
a psychological barrier to the soft 
toe wherein some shoe men feel that 
rigidity in this product is essential 
to shape retention of the shoe’s toe. 
But the best answer to that has been 
the swift and substantial acceptance 
of these soft toes as a positive con- 
tribution to fashion trends and 
demand for comfort.” 








| SHOE FASHION 


-Sty ; escope, 


NEWS 


TRENDS 





Little girls go real high style. New shoe developed by 
Weber Shoe Co., Tipton, Mo. manufacturer of high style 
girls’ shoes, features Spanish toe. Model is included in 


company's ''Dress-Ups’’ line by Alexis. Built on new last 
which is developed from established well-fitting last of 
other Weber shoes. Made in sizes 12-!/, to three in all 
widths, and three and one-half to nine, in all widths. 


Company spokesman reports good response. Shoe has 
been well-received with single instep strap and as plain 
pump. Fits as well in both styles. Square throatline leading 
treatment on this plain shoe. Similar to styling in women’s 
dress shoes. U-throats also being used, but not as good as 
square. Last runs little longer and has been tried and tested 
successfully for fit. Being made up in all materials, felt to 
be especially good in blue and red calf for next spring. 


Color is promotion key to extra shoe sales. A leather 
and shoe report from ''Glamour’' magazine states that the 
pale look in new neutral shades is important. These in 
shoes to wear with deep tones, white, neutrals and prints. 
In sharp contrast to this pale look is a bright note in shoes, 
these in bright pastels to complement in deeper value, 
water-ice pastels, neutrals and whites in ready-to-wear. 


Two factors will give impetus to resort and spring shoe 
sales. First is daytime skirts are inching up and, therefore, 
shoes will be an even more focal fashion. Second is the 
time, place and occasion shoe which continues to gain in 
strength. This means that wardrobe idea will continue to 
sell extra pairs of shoes. Early selling will bulk on black, 
including patent, on navy, and on black or navy combined 
with white or accented by beige. 


a 


New neutrals, from off-white beige through polished 
wood tones to a lightened taupy brown, are strongest in- 
coming promotional color family in shoes. As in ready-to- 
wear, range is wide and therefore right for both resort 
and spring. New promotional colors selected by ''Glam- 
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our's’ staff of fashion experts are as follows: A polished 
wood tone with great deal of yellow in it, is top fashion, 
to be combined with white, off-white or beige (Lowenstein 
No. T742A). Creamy beiges with no pink cast grow more 
important in volume (Lawrence No. 441). Grey-beiges, 
very light, will be limited, excellent fashion (Colonial No. 
246). New golden-tans are big fashion volume story (Ohio 
Ginger No. |12A). Greys are most important in medium to 
light shades, no green cast. Taupe browns are dark ver- 
sions of new neutrals and strong fashion contenders versus 
black and navy (Harvey No. 724). 


White and off-whites, alone and in a combination with 
neutrals, bright pastels or shock shades are second biggest 
promotional range for shoes. Starting in resort and con- 
tinuing for summer are the following: The all-white shoe 
will have great interest in calf, suede, patent and kidskin 
for every time, place and occasion. White with color will 
be equally good fashion with neutrals, bright pastels or 
shock shades. Continuing, of course, will be white with 
black or navy. Bright pastels, particularly promotional in 
calf, kidskin, suedes and fabrics, are all pointed to resort 
and summer wear with water-ice pastels, neutrals and white 
in all ready-to-wear—and to season-in and season-out wear 
at-home and after-five. 


Polished shoe continues as number-one volume shoe. 
However, textured surface will sell a greater variety of 
fashion shoes. This is two-fold: First, embellished textures 
which include textured leathers (glove leathers, pigskin, 
lizard); textured fabrics (embroidered surfaces, straw- 
clothes, shantung-like weaves}; overlay appliques in strips, 
bands, scrolls (leather on leather or linen, braid on linen); 
embroidery, beading or jeweling (now done to cover larger 
areas). Second are gentle textures, exemplified by the 
continuing growth of suede as a fashion shoe. 


—_——.@——_—_ 


Fabrics being used more and more in all types of shoes. 
Specifically important: prints, alpaca-type cottons with 
eyelet embroidery, linens or honans often heavily encrusted 
with braid and/or embroidery—all smart in neutrals and 
bright pastels. The print shoe is a specific fashion in tiny 
all-over flower or fruit patterns on silk or cotton. Also 
watch the many new strawclothes that will contend for 
mesh's volume place. Contrasting linings in shock shades, 
bright pastels or prints are news though limited to a few 
houses. They look good and should grow particularly when 
used with neutral leathers. 


paren Marrbonion 
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makes this shoe 
a sales success 





HOW CUSHION CORK ADDS 
““FLEX-ILIENCE” TO THIS SHOE: 


Shoppers really like Cushion Cork’s comfort 
blend— FLEXIBILITY and RESILIENCE 


The secret behind the amazing popularity of shoes made with Arm- 
strong’s Cushion Cork is s'mple: Cushion Cork provides the relaxing 
comfort of “Flex-ilience.” This unique combination of flexibility and 
resilience is the quality people want most in a shoe. And it’s what 
keeps them coming back again and again for shoes that are made 
with Armstrong’s Cushion Cork. 

Cushion Cork adds sales-winning “Flex-ilience” because it combines ; reer 

two comfort-producing materials—sponged-rubber and _res‘lient cork edhaned apthasdininandicnpaetamiiiil hndaeasas! 
particles. Built into the shoe, it cushions and protects the foot in 
walking. What’s more, Cushion Cork stays flexible and resilient for 
the life of the shoe. It won’t tear, bunch, or mat down in use. 


ion Cork is cemented into the forepart of 
the insole. Only a sock lining separates 
this resilient pad from the ball of the 
foot. Thus the shoe offers exceptional 
FREE WORKING SAMPLES: For working samples of Cushion Cork, flexibility and comfort as well as smart 
call your Armstrong representative or wri ite Armstrong Cork —_ styling—a combination that builds sales. 
Company, Shoe Products Department, 6310 Drury Avenue, 
Lancaster, Pa. Cushion Cork is available for export sales. 


ARMSTRONG’S CUSHION CORK 
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MILITARY FOOTWEAR: OUTLOOK REPORT 


At the Leather and Footwear Seminar of the Quartermaster 
Association, held in Baltimore last week, four industry 
spokesmen—shoe manufacturing, machinery and supplies, 
leather, and the footwear division of the Quartermaster 
Corps, gave enlightening reports plus significant recom- 
mendations concerning our military footwear program. 


A. J. Bresnahan 


(Mr. Bresnahan is Chief of the Foot- 
wear and Rubber Unit, Supply Con- 
trol Section, Clothing and Equipage 
Branch, Distribution Division of the 
Quartermaster General.) 


It must not be assumed that we 
have climbed out on a dangerous 
limb in cutting back our procure- 
ment program. Rather, we have taken 
this opportunity to let demand catch 
up with the supply. 

Efficiency requires that a simpli- 
fied line of footwear items be adopted 
which will provide customer satis- 
faction at the least cost consistent 
with actual needs. During Fiscal 
Year 1953 the simplification of sup- 
ply procedures brought about one 
major casualty in our footwear line 
—the service shoe. 

Further in the simplification line, 
we are nearing the end of the transi- 
tion period in our reduction-in-widths 
program on combat boots. We elimi- 
nated the A, C and E widths from 
procurement during 195] and con- 
centrated on building up our stocks 
in B, D and EE widths. Having com- 
mitted ourselves to maintaining only 
three widths in our regular tariff, we 
were anxious to get down to three 
widths in our stock at the earliest 
possible time. 

Out of a total of 90 sizes in our 
regular tariff of old boots, we only 
have 15 sizes left. This reduction in 
widths, coupled with the complete 
elimination of the service shoe, con- 
stitutes an immense step in the sim- 
plification of supply. 

A continuation of the present Ko- 
rean situation and an absence of any 
other international situation requir- 
ing the attention of American troops 
will permit the footwear procure- 
ment program to remain at its pres- 
ent level for approximately a year. 
Some sizing-up may become neces- 
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sary in the meantime but the neces- 
sity has not yet arisen. 


Harold R. Quimby 
(Mr. Quimby, secretary of the Na- 
tional Shoe Manufacturers Associa- 
tion, speaks for the Footwear Ad- 
visory Committee of the Association.) 

There is a certain minimum of in- 
formation which is essential to the 
industry if it is to meet military re- 
quirements in orderly fashion. In 
this connection we should like to 
submit the following recommenda- 
tions: 

1. Requirements for military foot- 
wear should be purchased in quar- 
terly increments and such purchases 
should be distributed as evenly as 
possible throughout the year. 

2. An estimate of requirements 
for at least 90 days beyond the above 
schedule should be made known to 
the shoe industry. This will allow 
shoe manufacturers, tanners, and 
other suppliers to plan their output 
accordingly. 

3. For the shoe industry there 
should be 60 days’ lead time between 
the placing of contracts and the first 
month of delivery. For example, con- 
tracts for delivery in January, Feb- 
ruary and March, 1954, should be 
placed not later than Nov. 1, 1953. 

4. The proposal recently made by 
ASTAPA for only a twenty-day pe- 
riod between the issuance of invita- 
tions to the receipt of bids for mili- 
tary footwear be approved. In fact, 
this could be reduced to two weeks, 
if necessary. 

5. The time which elapses between 
the date of openings and the notice 
of awards can and should be reduced. 
This delay has been particularly no- 
ticeable in procurements over the last 
several months and is embarrassing 
to successful bidders. 

6. The OQMG must not change 
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the size tariffs on awards from those 
listed on the invitations to bid. It is 
extremely unfair, for example. to 
award a contractor size 10’s who has 
bid on size 8's. This increases the 
contractor’s costs and merely necessi- 
tates long negotiations for an adjust- 
ment in compensation. 

7. Copies of invitations to bids 
and awards should be sent to inter- 
ested groups and associations repre- 
senting important suppliers. 

8. All procurement of military 
footwear should call for delivery on 
an f.o.b. manufacturer plant basis. 
Transportation tariff schedules are 
extremely complex and there are fre- 
quent changes in the rates. 

9. The OQMG should issue ship- 
ping instructions more rapidly. De- 
lays here can be both aggravating 
and costly to manufacturers who are 
faced with limited storage facilities. 

10. Unless a question of fraud or 
of serious negligence can be estab- 
lished, shipments made by the con- 
tractor under the supervision of the 
Government inspection division in- 
sofar as total quantity as indicated 
by the bill of lading and the quan- 
tity of individual sizes and widths be 
accepted at destination. 

11. Shoe manufacturers state that 
they are still being plagued by the 
cumbersome, time-wasting inspection 
procedure on army footwear. This 
is particularly true with respect to 
the inspection and approval of the 
component parts of the shoe. 

12. The OQMG may have lost 
sight of the fact that in an industry 
such as ours, made up for the most 
part of small manufacturers, exces- 
sive paper work can be an extremely 
heavy burden. A thorough study 
would reveal the possibility of a sub- 
stantial reduction in this work with- 
out the impairment in completeness 
of business records. 

(Continued on Page 39) 
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It’s No Mystery! 


There’s no secret at all about why most of the country’s leading tanners 
use DiAaMoND BicuroMarTe. They know that it is: 


UNSURPASSED FOR PURITY: No other manufacturer controls 


so many steps in the production of bichromate. 
ACCEPTED: No other bichromate is used by so many tanners. 
DRY: Easier, safer to use. 


AVAILABLE from eight warehouse points. Ten convenient sales 
offices. 


BACKED by Diamonp’s Technical Service, and the wealth of 
DiamMonp’s knowledge of leather chemistry. 


iy 


DIAMOND 


STUNT 


DIAMOND CHEMICALS FOR THE LEATHER INDUSTRY © — ALK Ab 
Be Me 


CHEMICALS 
Lh Sg 








DIAMOND ALKALI COMPANY .. . CLEVELAND 14, OHIO 
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tT MEAN - “NO CLUTCH 9 


GOOD TWO MEN FREED > 


x yo vor ail 


ARE 
YOU 


a Dui Shewd? sine sun 


and Modern Answers that cut costs - - - Boost Production. 





What’s it mean—no clutch? It means simpler 
operation, easier adjustments, simplest repairs 
or minimum replacements. 


How can it work without brakes? Beautifully 
—and hydraulically with all of the better fea- 
tures of the mechanical wringer still retained. 


What do you mean—two men freed? Just that 
you don’t need two men to regulate pressure 
with the long lever. No more danger of over- 
stressing, no more broken spring rods, no more 
pressure roll springs. The open position gives 
another inch for faster feeding and the foot 
treadle control opens, closes, and can reverse 
its closing position at any point. 

You don’t have to be good at quiz shows. Let 
Stehling give you the answers that will cut 
costs and boost production. 








Stehling All Hydraulic Combination Wringer 


Let us have your questions today. 


Lint + « 
’ CMe" 
,. Tam ng Ma 
[n anne E \T’S 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 


LEATHER and SHOES October 10, 1953 





Critical period ahead for shoe industry. 
This was pointed up this week at Advance Boston Showing. 
Normally a reliable indicator of things to come, the show did 
little more than afford manufacturers and customers a chance 
to get together, talk over prospects. Buying, except in few 
instances (big producers which normally draw more business 
than they can handle), conspicuously absent. 


Outstanding factor at show was neither 
business nor lack of it. Actually, it boiled down to un- 
certainty all around. Buyers know they must eventually buy 
but hesitate to take the plunge now. Manufacturers, who 
gear production to orders, are left hanging in mid-air. 


Despite wailing at Boston show, over-all 


feeling is far from pessimistic. Manufacturers expect 
to make and sell a lot of shoes for spring, buyers expect to 
buy and sell a lot. But tempo of the times is cautious and 
few appear willing to take first step. 


Significantly, manufacturers report sales 
to date this year about equal with year ago this time. 
Retailers, for most part, are running ahead of last year de- 
spite slack Aug. and somewhat disappointing Sept. Both 
manufacturers and retailers expect coming spring business 
to be at least equal of last spring. Unlike last year's showing 
in Boston, however, there is decided tendency to wait. Opti- 
mism is still there but buoyancy, almost boisterous confidence 
of year ago, is missing. 


Over-all feeling is a good many shoes will 
be sold at Shoe Fair in Chicago and down through 
Popular Price Shoe Show. But manufacturers expect 
to go on selling after that, continue active pace down 
through March of 1954. After that, it’s anyone’s guess. 


Price situation steady. Some buyers appar- 
ently holding off buying in hopes declining hide market will 
have marked effect on leather prices, lead to reduction of 
factory shoe prices. This is unrealistic viewpoint. Even if 
leather prices should drop appreciably in coming months, 
shoe prices will remain near current levels. Manufacturers 
have no choice. Trucking costs in New England rise this 
month. National parcel post rates have gone up. Labor is 
due for another round of wage and benefit increases. Over- 
head is still on upgrade. Where does this leave shoe manu- 
facturer? 
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Stylewise, not too many changes ahead for 
spring. Women’s shoes will be colorful, very light, very 
open. Emergence of halter types will perhaps be most out- 
standing change for spring and summer 1954. As spring 
moves into summer, straws will replace a good many mesh 
styles. In men’s, the trend is toward lighter, sleeker types. 
Dressing up the casual types will be most evident, such as 
tasseled loafers, putting moccasin plug on gored models, etc. 
Little girls’ shoes continuing trend of imitating grown-up 
styles while little boys’ will do same with big brothers’ lines. 


Wage agreement reached by Armour and 
Swift with both AFL and CIO packers unions ex- 
pected to set pattern for other big packers. Both 
granted workers of AFL Amalgamated Meat Cutters and 
Butcher Workmen of North America and CIO United Pack- 
inghouse Workers flat wage boost of Sc hourly plus 
company-paid hospital and surgical care. Package amounts to 
914c an hour. Next step is for Cudahy and Wilson to fall 
in step. Unions say they will not settle for less. Once big 
four contracts are signed, industry will have little to worry 
over possible hide shortage. 


Tanners’ expenditures for new plants and 
new equipment appear to be falling off at startling 
rate. At least, latest 1952 figures indicate this. For ex- 
ample, total expenditures in 1952 were $4,193,000. This 
broke down into $784,000 for new plants or additions and 
$3,409,000 for new equipment for old plants. In 1951, 
total expenditures were $7,239,000, of which $1,733,000 was 
for new plants or additions and $5,506,000 for new equip- 
ment. Back in 1947, tanners spent a total of $10,565,000 
with $3,376,000 for new plants and additions and $7,189,000 
for new equipment. 


Footwear manufacturers’ figures less star- 
tling. Shoemen spent total of $9,515,000 in 1952—$2,- 
012,000 for new plants, $7,503,000 for new equipment. This 
compares to total spending of $9,780,000 in 1951—$2,003,- 
000 for new plants, $7,777,000 for new equipment. In 
1947, shoe manufacturers spent $13,344,000—$2,984,000 
for new plants, $10,360,000 for new equipment. 
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CAUTION KEYNOTES BOSTON SHOWING 


BUYERS TEND 
TO POSTPONE ORDERS 


But Tone For Spring Holds 
Optimistic 

Results at the Advance Boston 
Shoe Show, held Oct. 4-7 at the 
Statler and Touraine Hotels in Bos- 
ton, dispelled any false hopes New 
England shoe manufacturers may 
have had for early Spring 1954 busi- 
ness. 

Outside of the larger producers of 
popular price shoes, who normally 
do a good part of their spring busi- 
ness by the end of Oct., manufac- 
turers found buyers loathe to make 
any commitments at this time. In- 
terest was high but actual orders 
were difficult to find. 

Lack of sales at the show, nor- 
mally a reliable indicator of seasonal 
activity ahead, failed to discourage 
most exhibitors who felt that the eco- 
nomic weather of the moment was 
partially to blame. Other factors 
cited were “slightly” overheavy re- 
tailer stocks (a condition already 
alleviated by fall selling) and market 
uncertainties. 


Active Spring-Summer 


Consensus was that Spring and 
- Summer 1954 would prove an active 
season—at least as good as Spring 
and Summer 1953 —and that the 
-shoe industry would find fair winds 
through mid-1954. 
. Significantly, manufacturers _ re- 
ported their sales to date this year 
were holding up with 1952 records. 
Few. were experiencing more than a 
five percent sales decline for the first 
nine months of the year. And the 
majority expected sales for the re- 
mainder of the year to hold~even 
with last year. 
~ Buyers for chain and department 
stores as well as wholesalers attend- 
‘ing the show reported their sales 
running about five percent ahead of 
a year ago. They saw no reason why 
this pace would not hold for the 
‘balance of 1953 and well into 1954. 
Despite this general optimism, 
there was no denying the slow buy- 
‘ing pace. And there was no one 
good reason for this pace. Buyers 
admitted the recent softening of the 
hide and skin and leather markets 
has influenced them somewhat. How- 
ever, they were advised by manu- 
-facturers that there was little if any 
chance of factory price reductions 


fon shoes. 
Reasons here are obvious. What- 


a 





ever happens to the leather market— 
and few see any marked decline 
ahead—manufacturers’ costs are still 
on the upgrade. New labor contracts 
are giving shoe workers wage and 
benefit increases. Overhead is still 
rising. So are transportation costs. 
And higher parcel post rates have re- 
cently taken effect. 


COLONIAL ENTERS 
PICKLED SPLITS FIELD 


Colonial Tanning Co. of Boston 
announced this week that its rapidly- 
expanding Hartnett Division at Ayer, 
Mass., is now producing pickled 
splits. 

Kivie Kaplan, president and gen- 
eral manager of the firm, said that 
the Ayer tannery, producer of Velka 
side leathers, is trimming and pick- 
ling its entire production of splits for 
the domestic and world market. Leon 
Kaufman of Colonial’s Boston office 
is in charge of pickled splits sales. 


First splits to be trimmed and pickled at 
Colonial Tanning Co.'s Hartnett Division at 
Ayer, Mass., are inspected for selection and 
grade by Patsy DiMauro, Hartnett tannery 
supervisor. Splits are for sale to domestic 
and foreign buyers. 


Chicago Stag Banquet Set 
For October 22 
Members of the Hide & Leather 


Association of Chicago will get to- 
gether at the Edgewater Beach Hotel 
on Thursday evening, Oct. 22, for the 
group’s annual banquet and stag. 
The affair has been scheduled during 
the Tanners’ Council fall meeting in 
Chicago. 

Reservations for entire tables or 
single seats at $11.00 per ticket can 
be made with Herb Weinstein at 170 
North Franklin St., Chicago. Bar 
will open at 5:30 p.m. with dinner 
at 7:00 p.m. followed by entertain- 
ment. 
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INDUSTRY LEADERS 
STAR IN SHOE THEATRE 


Wachenheim And Slater Top 
** Actors” 


Leading shoe industry executives 
will be among the all-star cast fea- 
tured at the opening of the “Shoe 
Fair Theatre,” a feature attraction 
of the forthcoming National Shoe 
Fair in Chicago. The Fair will be 
held Oct. 25-28. 

Among the top actors who will 
“sell” shoes during merchandising 
demonstrations are Albert Wachen- 
heim, Jr., chairman of the National 
Shoe Fair Committee, and Larry 
Horan of J. & J. Slater in New York. 

Cash prizes totaling $600 will be 
awarded retailers visiting the Shoe 
Fair Theatre in the Red Lacquer 
Room of the Palmer House during 
the four-day production. Tickets of 
admission will be available at regis- 
tration desks and each holder of a 
“lucky” ticket will receive $50 in 
cash. 

A special preview performance of 
the three productions in Shoe Fair 
Theatre—‘The Women,” “The Male 
Animal,” “The Children’s Hour”’— 
will be held on Sunday noon, Oct. 25. 
Admission to this performance, 
which has been arranged for shoe 
industry executives, is by invitation 
only. 

First regular performance will be 
at 2:00 p.m., Sunday, followed by 
performances at 3:30 and 5:00 p.m. 
On Monday through Wednesday 
there will be five daily performances 
at 10:00—11:30—2:00—3 :30—5 :00. 

Each performance will consist of 
three separate selling demonstrations 
in beautiful, modern men’s, women’s 
and children’s “shoe stores” espe- 
cially erected in the Red Lacquer 
Room for the Shoe Fair. 


Brothers Named Head Of 
Salesmen's Bureau 


C. Don Brothers, president of the 
National Association of Women’s and 
Children’s Apparel Salesmen, has 
been elected president of the Bureau 
of Salesmen’s National Associations. 
He succeeds J. M. Alexander, presi- 
dent of the National Shoe Travelers 
Association. 

Ellis Jourman, secretary of the 
Women’s and Children’s group, was 
named vice president of the group, 
succeeding Norman M. Souther, 
secretary-treasurer of the shoe sales- 
men’s organization. 
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INTERNATIONAL SHOE TO MAKE 
LEATHER FIBRE SHOE PRODUCTS 


Leather fibre shoe products, till 
now produced only in Germany, will 
soon be manufactured in the U. S. 
by a corporate subsidiary of Inter- 
national Shoe Co. of St. Louis. 

R. H. Richards, vice president of 
International, said the products will 
be distributed through the U. S., its 
possessions and Canada by the George 
O. Jenkins Co., of Bridgewater, 
Mass., world’s largest manufacturer 
of leather fibre products. The prod- 
ucts will be made with the technical 
collaboration of Jenkins. 

International has acquired exclu- 
sive rights to manufacture the leather 
fibre products, used in the manufac- 
ture of various shoe components such 
as insoles, counters, midsoles and 
platform materials, under a licensing 
agreement with a firm near Stuttgart, 
Germany, Richard said. 


Available to All 


He added that the products will be 
made available to other manufactur- 
ers and all other potential users 
through countries for which Inter- 
national holds manufacturing and 
sales rights. 

“Previously these products have 
been manufactured only by the firm 
of Salamander A. G., of Kornwest- 
heim (bei Stuttgart), Germany, that 
country’s largest shoe manufacturer,” 
Richards said. The licensing arrange- 
ment with Salamander was arranged 
by Edgar E. Rand, president of In- 
ternational, and Richards, both of 
whom returned recently from Stutt- 
gart. 

“Shoe counterboard manufactured 
under this process,” Richards said, 
“is distinctive for the extent to which 
the fibrous matter retains its original 
length and leather-like properties. 
While the product has been used ex- 
tensively in Europe for 25 years in 
the manufacture of shoe components, 
its use in U. S. shoe manufacture has 
not been appreciable.” 

Manufacture of the new products, 
Richards said, which will be started 
late next spring or early summer, will 
provide employment for 40 to 50 per- 
sons. While manufacture will be car- 
ried on in the St. Louis area, he 
added, the company is not yet ready 
to announce exact location of the 
plant. 

“We believe there are many possi- 
bilities for developing uses for these 
leather fibre products in numerous 
articles other than shoe components,” 
Richards said. “With this in view, a 
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product development program will 
be carried on both by the Interna- 
tional subsidiary and the Jenkins 
firm. 


“Between now and the time Inter- 
national gets into manufacture of the 
products, the Salamander firm has 
agreed to supply us with limited 
quantities of the material, so that 
potential users may have it without 
delay.” 


Meantime, George O. Jenkins and 
Phil Jenkins, president and produc- 
tion manager respectively of George 
O. Jenkins Co.; Herman W. Richter, 
research director for Jenkins, and 
Bill Davidson of International Shoe 
Co.’s research department, have de- 
parted for Germany where they will 
discuss further details of the arrange- 
ment with the German firm. 


CANADIAN TANNERS 
FORM ORGANIZATION 


Formation of a new Tanners’ As- 
sociation of Canada combining an 
upper leather group with sole leather, 
sheepskin, glove and garment leather 
groups has been announced by Ab- 
bott Conway, newly-elected president 
of the Association. 

The Tanners’ Association, ap- 
proved at a recent meeting of the 
Canadian Manufacturers’ Association 
with which it retains affiliation, will 
have Walter Griffith as executive vice 
president. 

Re-organizing committee consisted 
of Ken Montgomery, Charles Robson, 
Wes Beatty, Phil Duggan, Frank 
Kortright and Abbott Conway. Grif- 
fith is in charge of administration. 

Purpose of the new association, 
according to Conway, is to set up a 
centralized body which wil! handle 
all problems arising in the tanning 
of various leathers. 








A LESSON FOR MR. SHOE RETAILER 








Visitors to Suite 651 at the Palmer House during the National Shoe Fair in Chicago will 
be treated to a truly unusual motion picture. Feature showing will be a color movie entitled 
"Growth of a Merchant" produced by General Shoe Corp. and designed to help the average 
shoe retailer convert lost sales into actual business. The picture “employs” two of Greek 
mythology's most alluring goddesses to point up its message. Above, Diana, goddess of 
sports, shows "shortsighted" shoe merchant what kind of shoes she wants. Frustrated mer- 
chant realizes he is losing sale because he did not bother to stock wanted styles. 
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SPOTLIGHT ON SCHWEINIGEL 


CLUB CAPERS 














= 110 members and guests were present at the annual 
fall outing of the Schweinigel Club of Milwaukee held 
Tuesday, September 29, at the Ozaukee Country Club in 
Thiensville, Wisconsin. Formed in 1902 the Club has 
functioned continuously since that time and the fall golf 
outing has become one of the highlights of the year. 

Competition was keen in the Calcutta Sweepstakes and 
William Schaller set the pace with a sizzling low gross 
of 66. Jim Morrison was second with a 75 while Art Geb- 
hardt, Jr., and Frank Chadwick tied for third with gross 
scores of 79. Bill Law and Guy Mitchell were right behind, 
sharing the honors for fourth place with gross scores of 80. 
Rod Kilham and Pete Gebhardt completed the field with 
gross scores of 81 and 85 respectively. 

Following the roast beef banquet new members were 
initiated with the help of one and all. The “Pig” really 
took a beating. 
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Robert Piekenbrock, William Schaller, 
John Jennings, Rod Kilham, Pete Geb- 
hardt and Jack Miller. 


. Walter Mahler, Jack Miller, C. J. Sieg- 


man, Gene Biernacki and Wilmer Wain- 
wright. 


- Gene Brindis, Harold Stewart, Wilson 


Scott, Russ Little, Harry Batchelder, Sr., 
E. J. Rumpf and Ken Trimble. 


. Paul Klein, Gene Biernacki, Jack Miller, 


John Lown and Ralph E. Porter. 


. C. F. Becking, Jim Ott, Jack Bartzen, 


Phil Ott, Frank Hansen, Bud Huch and 
Jim Morrison. 


. E. J. Rumpf and Howard Willis. 
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NOW...GET BETTER, EASIER, 
FASTER WORK .... « 
For shoes which are to have uniform sole 
edge extensions, the improved design and 
smoother operation of the new WAC 
Rough Rounding Machine — Model B 
means work of uniformly high quality, in- 
creased production, and greatly reduced 
operator fatigue. 


IMPORTANT FEATURES ARE: 
e Higher speed — increased production. 


¢ Internal splash lubrication system re- 
duces parts wear to minimum. 


© Positive clamp feed — no tendency to 





back feed — handles materials of any type 
up to 48 irons in thickness. 


e Auxiliary feed roll — sets up surplus 
stock for a clean, sure cut. 


e Positive control of knife motion — no 
tendency to ‘‘lash”’ or over-run; much less 
need for sharpening. 

e Balanced crankshaft — extremely quiet, 
smooth operation with sharp reduction in 
operator fatigue. 

e Easily adjusted crease guide— changes in 
extension quickly set. 


Contact your United branch for additional 
details. 


United Shoe Machinery Corporation 


BOSTON 


MASSACHUSETTS 








L & S SPECIAL REPORT 


IMPROVED PROCUREMENT METHODS 
PROMISED BY ARMED FORCES 


Quartermaster Meeting Highlights Faults of 
Current Program 


An all-out attempt to improve cur- 
rent methods of buying leather and 
footwear for the armed services was 
promised the industry last week after 
a give-and-take session between mili- 
tary and industry officials. 

The sessions, which lasted two 
hours, took place at a leather and 
footwear seminar held Friday, Oct. 2 
during the national convention of 
the Quartermaster Association in 
Washington. Purpose of the overall 
meetings was to bring together indus- 
try and military authorities to discuss 
common problems arising from the 
Korean truce. 

The problem of inspection and 
rejection of footwear and of foot- 
wear components (thread came in 
for much attention) was put forth 
as the chief one in industry relations 
with the military procurement pro- 
gram. But others were mentioned, 
too, 


Score of Subjects 


Specifications, a general lack of 
information on military plans and 
deeds, stop-and-go buying, the long 
time between the call for bids and 
announcement of awards, and the 
short time between the award and 
expected delivery, the volume of 
paper work, the need for bids to 
include both FOB and delivered 
prices and lack of an industry ad- 
visory committee were among a 
score of subjects mentioned. 

R. A. Mills, Endicott-Johnson 
Corp., Endicott, N. Y., chairman of 
the seminar, put his finger on one 
problem in saying: 

“Cooperation between industry 
and government is sorely lacking. We 
just haven’t got it.” On inspections, 
he said, “This is serious, very serious 
as far as industry is concerned, and 
time is of the essence in correcting 
it.” 

Mills suggested wider use of in- 
spections at the source, of inspections 
by sampling, of use of laboratory 
tests that have already been made by 
industry, and of speedier decisions 
by the military on whether a prod- 
uct is up to snuff, or must be rejected. 

Colonel Robert Howard, command- 
ing officer of the Quartermaster Inter- 
departmental Service Command, New 


York, N. Y., said his office “will give 


concern” to the problem, “particu- 
larly as it concerns inspections rather 
than specifications.” 

He suggested that if a plant is in a 
position to designate its source of 
supply, it is possible an inspection 
system could be worked out to look 
over the material at that source. 

“We will be glad to cooperate in 
collaboration between laboratories” 
of industry and the government, he 
said, adding: 

“When you run close to the speci- 
fications, you are going to have some 
failure and some successes.” 

A more detailed statement came 
from Colonel J. F. Howard, Chief of 
the Footwear and Equipage branch 
of Quartermaster Purchasing Agency, 
New York, N. Y. 


Industry Ideas Meritorious 


The ideas of the industry leaders 
“merit a great deal of considera- 
tion,” he said. He proceeded to state: 

1. “We always have been trying 
for footwear and leather buying on 
a regular quarterly basis, and this 
has been the plan of the Quarter- 
master General definitely.” He said 
late receipt of funds, changes in the 
budget and the Korean peace threw 
the military off schedule, but added: 
“I believe this year we will come 
nearer to an evenly distributed pro- 
gram. There will certainly be an im- 
provement.” 

2. “I think we can give a 60-day 
lead time,” between the award of a 
bid and the expected delivery of the 
shoes. “We are desperately working 
for it; except for emergency times, 
I think we can accomplish it.” 

3. “I am sure that in most cases 
we will be able to drop down to 20 
days” advertising time, between the 
call for bids and the deadline for 
putting them in. Industry leaders 
had suggested this, even trying to get 
down to 14 days. 

4. The military is required under 
present regulations, “to ask for both 
origin and destination” prices on 
bids for all shipments of carload 
lots or more. Thus, he saw no chance 
of changing this. 

5» The footwear and equipage 
branch of his office would continue 
after Oct. 31, he said, when comes 
the end of the Armed Services Tex- 
tile and Apparel Branch. 
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ARMOUR AND SWIFT 
GRANT 5c WAGE BOOST 


Cudahy And Wilson Expected 
To Follow Suit 


Two of the “Big Four” packers, 
Armour & Co. and Swift & Co., both 
of Chicago, virtually settled the cur- 
rent industry labor situation between 
them by reaching separate agree- 
ments this past week with the two 
leading packinghouse unions. 

Both Armour and Swift agreed to 
a wage increase of five cents hourly 
per man and company-paid hospitali- 
zation and surgical care policies to- 
taling another four and _ one-half 
cents per man. 

The settlements were reached with 
officials of the AFL Amalgamated 
Meat Cutters and Butcher Workmen 
and CIO United Packinghouse Work- 
ers after a series of quickie walk- 
outs had slowed production in “Big 
Four” plants in Chicago and other 
cities. 

The Armour pact covers some 
35,000 worker-members of both 
unions while Swift will pay the in- 
creases to 33,000 workers. 

Negotiations were distinguished 
by the close cooperation of both 
unions which met jointly at various 
periods to discuss their progress. 
Each union had agreed not to reach 
a settlement without consulting the 
other. 

Although neither Cudahy nor Wil- 
son, the remaining duo of the “Big 
Four” had reached agreement at 
week’s end, trade observers said they 
would probably follow the lead of 
Armour and Swift in agreeing to 
terms of a new contract. 


REGAL OFFERS NEW 
CUSHION INSOLE SHOE 


Regal Shoe Co.’s newest develop- 
ment is a cushion insole shoe with 
the “Normal Look,” according to 
company officials. The new “Regal- 
Air,” which joins Regal’s recently- 
established $14.95 price group, is 
claimed to accent comfort without 
sacrificing style. 

Special equipment, developed by 
Regal to diminish the rigid “feather” 
common to so many cushion insole 
shoes, has been used to minimize 
curling of the insole edges. Result is 
a smartly-styled conventional shoe 
with “concealed comfort.” 

The “Regal-Air” will be featured 
in six styles, including a black calf 
straight tip, a brown calf wing tip, 
anl a tan calf plain toe. 
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GENERAL TO BUY 
80°% OF BERLAND STOCK 
Stockholders Meeting Set 
For October 22 

General Shoe Corp. has made ar- 
rangements to purchase at least 80 
percent of the stock of The Berland 
Shoe Stores, Inc., St. Louis, Mo., 
retail chain. 

This was revealed in a letter to 
General Shoe stockholders signed by 
Maxey Jarman, chairman of the 
board. 

Jarman said taking over of Ber- 
land’s 97 retail outlets, which sell 
low and popular priced women’s and 
children’s shoes, would boost Gen- 
eral’s retail outlets to a total of 450 
stores operating from coast to coast. 
Berland does not manufacture shoes 
but leases and operates stores and 
shoe departments over the country. 

Over 95 percent of Berland’s wom- 
en’s shoes and hosiery are distributed 
under the brand name of “Kay King” 
and the children’s shoes under the 
name of “Playmates.” 

“It is contemplated that Berland 
will continue to purchase a major 
portion of its shoe requirements from 
such (shoe) manufacturers,” the let- 
ter added. “The Company (General 
Shoe), at the present time, does not 
have retail outlets for the type of 
shoes currently being distributed by 
Berland and expansion of the Com- 
pany’s business into this field is be- 
lieved to be in the best interests of 
the Company. Berland has been suc- 
cessful in this field and is in sound 
financial condition.” 

The letter also advised of plans to 
change General’s capital structure as 
recommended by the board of direc- 
tors. A special meeting of stock- 
holders to vote on the two proposals 
will be held at General’s offices in 
Nashville, Tenn., on Oct. 22. 


ONLY HALF OF MEXICO 
WEARS LEATHER SHOES 
Only half of Mexico’s 27 million 

population wears leather shoes, ac- 

cording to a survey completed by a 

private research organization, the 

Federal District Employers’ Center. 
But about a fourth of the 50 per- 

cent which doesn’t wear leather shoes, 
wears some sort of cheap footwear 
such as sandals, huaraches or rubber- 
canvas footwear. The rest of the pop- 
ulation, about nine million persons, 
goes barefooted. 

This conforms pretty much to the 
world picture—or perhaps is even a 
bit better. It’s estimated that only 
about 30 percent of the world’s popu- 
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lation wears leather or regular shoes. 
The remainder either goes barefoot 
(especially so in warm climates) or 
wears crude types of footwear. 

Total world consumption of leather 
shoes is estimated at about 1.3 bil- 
lion pairs a year, for an average per 
capita use of about one-half pairs a 
year. Of this production, the U. S. 
accounts for nearly half. 


Delaware Valley Tanners 
Open Season 

Members of the Delaware Valley 
Tanners’ Club held their first meet- 
ing of the season on Thursday eve- 
ning, Oct. 8, at Kugler’s Restaurant 
in Philadelphia. 

Guest speaker of the evening was 
John M. Welch, Jr., advertising man- 
ager of Haas-Miller Chemical Corp, 








SHOE FAIR PREVIEW 








Officials of General Shoe Corp. get their first official look at the new Whitehouse & Hardy 
line of men's shoes to be presented publicly at the National Shoe Fair in Chicago. Left 
to right, H. Nelson Carmichael, General's vice president in charge of manufacturing; Eddie 
Haan, head of Edward Haan Shoe Co., manufacturing Whitehouse & Hardy shoes; Henry 
W. Boyd, Jr., president of General Shoe; and Maxey Jarman, chairman. } 
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CASEINS 


for tannery and shoe finishes 


ARGENTINE, DOMESTIC and NEW ZEALAND caseins, 30 mesh. 
An established source of supply for over 50 years. 


PROTOVAC modified caseins and caseinates for products of 
highest water resistance and gloss. 


WAREHOUSES: Peabody and Boston, Mass.; Jersey City, 
N. J.; Union, Illinois; New Orleans, La. 


THE BORDEN COMPANY, Chemical Division 
350 Madison Avenue, New York 17, New York 
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OLD AGE CREEPS UP 
ON TANNERY WORKERS 


Peabody Area Is Top-Heavy 
With Old-Timers 


The tanning industry, like the shoe 
industry, is having difficulty attract- 
ing young people to work in tan- 
neries. A recent study of ages of tan- 
nery workers in the Peabody, Mass., 
area was made by The Travelers In- 
surance Co., Hartford, Conn. 

Of 2,811 tannery production work- 
ers, only 5 percent fell into the im- 
portant 17-25 age group—the young 
apprentices, etc., from which the 
skilled workers are developed in later 
years. 

Some 20 percent belong to the 26- 
35 age group. 

Another 25 percent belong to the 
36-45 age group. 

Largest percentage was the 46-60 
age group, accounting for 32 percent. 

Eleven percent were in the 61-70 
age group, while 2 percent were 71 
years or over. 

Some 45 percent of all tannery 
production workers in this area are 
45 years or over in age, while only 
25 percent are 35 years and below. 

How does this compare with other 
industries? For all manufacturing 
industries combined, 27 percent of all 
production workers are 45 years and 


over (compared with 45 percent in 
the Peabody tannery area), while 3 
percent are 65 years and over (as 
compared with 9 percent among tan- 
nery workers in the Peabody area.) 
Of 22 major industries listed by 
the Labor Dept., the iron and steel 
industry has the highest percentage 
(31.6) of workers over 45 (as com- 
pared with 45 percent for Peabody 
tannery workers). The furniture in- 
dustry has the highest number (4.6 
percent) of workers 65 years and 
over (as compared with 9 percent for 
Peabody tannery workers). 


C. S. Harriman Battles 
Shutdown Order 


Officials of C. S. Harriman & Son, 
North Wilmington, Mass., tannery, 
ordered closed by Oct. 31 by the 
State Department of Public Health, 
have petitioned Middlesex Superior 
Judge Frank J. Murray to set aside 
the order. 

Petition was brought by the estate 
of Caleb S. Harriman, who died in 
Dec. 1952. 

His son, Lawrence, told Judge 
Murray and a jury that the tannery is 
trying to eliminate offensive odors 
resulting from tannery wastes. He 
charged that the town’s inadequate 
sewerage system was making the task 


difficult. 
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Joan Bennett, operator of Trendmaker 
Originals, Brooklyn, who has been named 
instructor in shoe design at Pratt Institute. 
Miss Bennett specialized in promotional de- 
signs for tanneries and new constructions 
as well as designs for manufacturers. She 
was formerly associated with Pallizzio, Inc., 
and Thomas Cort, Ltd. 
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MARDEN-WILD of CANADA, LTD. 


800 Celembie S?., Somerville, Mass. 
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AMERICAN EXTRACT CO: 
Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


POR? ALLEGANY, PA. 


REPRESENTATIVES: 


You can go through life without the 


IBLUE BOOK 


. but why make things tough for yourself? 
It’s the most informative, comprehensive, and 
accurate guide to the industry published. 


MeArthur Chemical 
73 





. Ltd., 20 St. Paul St.. West, Montreal; 
g St., West, Toronto 

Rey Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Gotz Bres. & Company, San Francisco, Callf.; New York City 
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SHOE ORDERS DECLINE 
SHARPLY IN SEPTEMBER 


But Survey Finds Industry 
In Good Year 


Despite sharp adjustments now 
occurring in shoe sales, orders and 
production, high yearly figures on 
production indicate the industry as a 
whole will enjoy a good year. 

This is the conelusion drawn by 
the National Shoe Manufacturers 
Association in its latest issue of 
Market Trends, an industry bulletin 
for members. 

During the past two weeks, the 
Association has conducted a survey 
of representative shoe manufacturers 
in order to determine just how great 
a period of curtailment the industry 
is experiencing. Three types of in- 
formation were sought: 

1. How do orders for shoes to date 

this year compare with last? 

2. How do Sept. orders to date 
compare with last year? 

3. What are the estimates of Sept. 
and Oct. production in com- 
parison with a year ago? 

Results of the survey proved that 
1953 shoe business has exceeded 1952 
for the first eight months of the year. 
However, Sept. orders are behind a 
year ago with declines ranging up to 
50 percent and averaging 10-20 per- 
cent reported by manufacturers. 

“Broken down into types of 
shoes,” the report says, “this curtail- 
ment in Sept. orders was greatest in 
women’s shoes. There was also a 
curtailment in men’s shoes; however, 
it was not as great as in the case of 
women’s. Children’s shoe bookings 
in Sept. are running slightly ahead 
of Sept. 1952.” 

Estimated shoe production for 
Sept. and Oct. of this year will re- 
flect the drop in orders, the Associa- 
tion reported. Indications are that 
production in this period will fall 
five to 10 percent below last year. 
However, output will still exceed 80 
million pairs in these two months, 
since the 1952 Sept. and Oct. output 
of 90.4 million pairs is the highest 
combined total on record for these 
months. 

“This cut-back in production was 
not entirely unexpected in the in- 
dustry, inasmuch as production of 
shoes for the past year has been run- 
ning ahead of consumption. Inven- 
tory accumulations, while not criti- 
cal, are greater than they were last 
year at this time. 

“Revised estimates of shoe produc- 
tion for Aug. and Sept. places Au- 
gust production at 43.8 million pairs 
and September production at 41 mil- 
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lion pairs. This compares with an 
output of 46.5 million pairs in Aug. 
1952; a drop of 5.9% and a Sept. 
1952 output of 44 million, a 77% de- 
crease. 

Production during the first nine 
months of 1953 will be approxi- 
mately 391,610,000 pairs. If produc- 
tion for the remainder of 1953 fol- 
lows the Aug-Sept. pattern of a 6% 
drop, the yearly output would still 
be in excess of 510 million pairs. 

At the retail level, the sale of shoes 
has continued to exceed 1952 levels. 
Through Aug. 31, both chain store 
sales and a group of manufacturer- 
owned outlets which have reported 
to us, have shown an increase of 2% 
during 1953 over 1952. 


} 


EST. 


Wilmont To Make Jolene 
Line In Canada 


Wilmont Shoe Co., Ltd. of Mont- 
real, Canada, has been given license 
by Tober-Saifer Shoe Mfg. Co. of 
St. Louis for exclusive manufactur- 
ing and distribution rights of the 
latter’s Jolene shoes line in Canada, 
according to Harold E. Tober, presi- 
dent of Tober-Saifer. 

Malcolm C. Knox, general man- 
ager of Wilmont Shoe Co., reports 
the company has already set up its 
new operation and will show the com- 
plete Jolene line to Canadian buyers 
at the Royal Hotel in Montreal during 
the Canadian Shoe Show on Oct. 
11-14. 
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MILITARY 
BIDS AND AWARDS 





Leather Sheaths 

October 15, 1953—The Navy 
Purchasing Department, Washing- 
ton, D. C., has issued Invitation No. 
7573 calling for bids on 11,052 hunt- 
ing knives with genuine leather 
sheaths, gauge 9, with specifications, 
Marble Arms Mfg. Co. part No. 45 


or equal. 


Leather Flight Jackets 

October 22, 1953—Aviation 
Supply Office, 700 Robbins Ave., 
Philadelphia, Pa., has issued Invita- 
tion JD 383/2555-19/54 calling for 
4,600 aviator’s leather jackets, inter- 
mediate G-1. Specification MIL-J- 
7823(Aer), amendment 1, July 15, 
1952. Outer shell of goatskin leather 
in accordance with Spec. KK-L-170 
and collar of Type 1, class 1, mou- 
ton, in accordance with Spec. MIL- 
M-5631. 


Shoe Manufacturers To 
Meet October 26 


Members of the National Shoe 
Manufacturers Association will get 
together for their Annual Dinner 
Meeting Monday, Oct. 26, at the Red 
Lacquer Room of the Palmer House 
in Chicago. The meeting, held dur- 
ing the National Shoe Fair, will be- 
gin at 6:45 p.m. 

Although full details of the pro- 
gram have not yet been determined, 
both Charles H. Jones, Jr., president 
of the Association, and executive 


vice president Merrill Watson will 
report on activities of the group. 
The Nominating Committee will 
present names of individuals to be 
elected as three-year directors and 
chairmen of standing committees. 


NEW BOOKS 


Two new handbooks dealing with 
the German shoe industry have 
recently. been . published and are 
available to the American market. 

One is the ABC Handbuch fiir die 
Schuhindustrie (ABC Handbook for 
the Shoe Industry), a comprehensive, 
up-to-date publication of over 600 
pages containing a veritable encyclo- 
pedia of knowledge for the shoe 
manufacturer. It is written in German. 

ABC — Schuhindustrie-Adressbuch 
(ABC Address Book) is a world- 
wide directory of the shoe trade, 
although it is devoted principally to 
the German trade. 

Both volumes can be obtainel from 
J. B. Tratsart Ltd., 799 Harrow Road, 
Sudbury, Wembley, Middlesex, Eng- 
land, or from Seiler & Co., Potsch- 
liessfach, 17, Bad Ems, Germany. 


New England Tanners Meet 
October 16 


The New England Tanners’ Club 
will hold its first meeting of the 
1953-1954 season Oct. 16 at the Hotel 
Hawthorne in Salem, Mass. Meetings 
will be held monthly. 

Principal speaker at the initial 
meeting will be Paul Simons, well- 
known Boston hide and skin broker 
and president of Simons Hide & Skin 
Corp. A social hour and dinner will 
be held prior to Simons’ talk. 





Statement Required by the Act of August a, 
1912, as Amended by the Acts of March 
1933, and July 2, 1946 (Title 39, United 
States Code, Section 233) showing the 
Ownership, Management, and Circulation of 


LEATHER AND SHOES, ag oo weekly at 
Chicago, Ill., for October 1, 1953 


1. The names and addresses of the publisher, 
editor, managing editor, and business manager 
are: 

Publisher—Elmer J. Rumpf, 300 W. Adams 
St., Chicago 6, Ill. 


Editer—William A. Rossi, 
Boston 10, Mass. 


Managing Editor—Elmer J. Rumpf, 300 W. 
Adams St., Chicago 6, Il. 


10 High St., 


Business Manager—Elmer J. Rumpf, 300 W. 
Adams St., Chicago 6, Ill. 


2. The owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and 
addresses of stockholders owning or holding 
1 percent or more of total amount of stock.) 
—The Rumpf Publishing Co., 300 W. Adams 
St., Chicago 6, Ill.; Elmer J. Rumpf, 300 W. 
Adams St., Chicago 6, Ill. 


3. The known bondholders, mortgagees and 
other security holders owning or holding 1 per- 
cent or more of total amount of bonds, mort- 
gages, or other securities are:—None. 


4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder appears 
upon the books of the company as trustee or 
in any other fiduciary relation, the name of the 
person or corporation for whom such trustee is 
acting; also the statements in the two para- 
graphs show the affiant’s full knowledge and 
belief as to the circumstances and conditions 
under which stockholders and security holders 
who do not appear upon the books of the com- 
pany as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner. 


5. The average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the 12 months preceding the 
date shown above was 3,838. 


ELMER J. RUMPF, 
Publisher. 


Sworn to and subscribed before me this 30th 
day of September, 1953. 
(Seal) A. S. HADLAND. 


(My commission expires Feb. 8, 1955.) 





Sas CH AR M LU LO / 


ee oC 


WILMINGTON 99, 





TABER 
TANNERY 
PUMP S&S 


--- have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 











Jaul Ballaqher 
& Co., Ine, 


CEALERS IN 
DOMESTIC & FOREIGN 


Wickled Sheep Stiins 


PEABODY, MASS. 


LEATHER and SHOES 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


Ee a 


INC. 


DELAWARE 


co's 





BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE ‘‘TACCO”’ 


e 


THE AMERICAN COLOR 
& CHEMICAL CO. 


Sole mee ~~ ad the Leather 
172-176 Testase Street 
berty 2-0517 Boston, Mass. 











October 10, 1953 





SAGGING HIDE PRICES, RELUCTANT 
LEATHER BUYERS BEDEVIL TANNERS 


Buyers Undecided In Face Of World’s Greatest 
Side Leather Values 


World's best tanned leathers at 
bargain basement prices move in 
moderate quantities as buyers 
show remarkable inability to rec- 
ognize outstanding values offered 
by American tanners. Foreign 
buyers reported eyeing American 
market, negotiating for huge pur- 
chases. 


Sole Better 


Boston tanners report slightly bet- 
ter sales after much price haggling. 
Efforts to hold to prices of month 
ago not successful and buyers are 
able to get leather at close to their 
own ideas of worth. 

Following the hide market down- 
ward, tanners quoted 50c and down 
for 101% iron bends, obtained 49c in 
reported sales. After much haggling 
tanners retreated from asking price 
of 54c for 9-10 iron bends and made 
sales at 52-53c and down. 8-9 irons 
brought up to 60c for the best. Lights 
moved better at 66c and down here, 
64c there, according to tannage and 
general worth. 

Sole leather tanners of Philadel- 
phia report business has eased off. 
Tanners hopeful that this slack pe- 
riod is of temporary duration. Prices 
have eased off in some instances. 
Bellies quoted at 27c and heads at 
l6c. Factory bends at 58c a factory 


run. Findings, still very slow, are 
64c for No. 1. 


Offal Mixed 


Though offal moves slowly, no bur- 
densome accumulations harass tan- 
ners and dealers. Very best bellies 
bring 26-28c easily, some still sold 
at 27-29c and this helps keep market 
where it is. Double rough shoulders 
well sold up with some tanners, very 
slow with others. 53c paid for su- 
perior leather, several cents less for 
others, but about 5lc the usual top. 
Heads hold to 16-18c level and do 
not accumulate. Shanks slower with 
up to 20c paid for fore shanks, up to 
23c for hind shanks. 


Calf Fair 

As new business holds off, tanners 
offer slight price reductions and get 
a few minor nibbles. Today’s quota- 
tions of 80-$1.06 for best men’s 
leather find no eager buyers. Aniline 
finished men’s weights at about 4c 
above these figures, get more atten- 
tion and sales keep fairly well abreast 
of production. 

Women’s weights generally slow 
with 65 to 95c asked for regular fin- 
ish in standard sized skins. Aniline 
finish in small skins brings up to 
$1.01. Biggest operating area is for 
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SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN’S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 





CHICAGO - NEW YORK: BOSTON | 





MOCCASIN 
COWHIDE 








Prices and Trends of Leather 


THIS MONTH YEAR 1952 
WEEK AGO AGO HIGH 


at its colorful best 
KIND OF LEATHER 





Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 

GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


85-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 
38-46 
65-70 
26-27 


Write for swatches today! 
50-55 
35-39 


nit LOS ANGELES 
aes TANNING CO. 


177-18 4101 Whiteside Street 
Los Angeles 63, California 


85-1.05 
80-1.00 
85-1.00 
75-90 
80-92 
54-58 
17-28 
50-58 
47-53 
36-44 
68-70 
23-25 
50-52 
34-38 


77-1.15 
67-1.00 
75-1.15 
55-90 
48-91 
55-60 
20-32 
54-60 
50-55 
39-43 
66-69 
27-30 
51-53 
33-39 
18-23 21-23 
15-17 16-18 
7Ya- 7% 7% 
18-18% 1714-181 


73-1.06 
60-1.00 
75-1.15 
55-90 
48-91 


CALF (Men’s HM) 
CALF (Women’s) 


KID (Black Glazed) 

KID SUEDE ................. 
PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 


SHOULDERS (Dble. Rgh.) 

SPLITS (Lt. Suede) 

SPLITS (Finished Linings) 

SPLITS (Gussets) 

WELTING (% x %) ©... : 
LIGHT NATIVE COWS 


All prices quoted are the range on best selection of standard tannages using quality 





rawstock, 
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leather priced between 60 and 80c in 
regular finished popular tannages. 


Sides Mixed 

What appears today as the world’s 
greatest bargain in leather finds buy- 
ers reluctant to commit themselves. 
Here and there, however, substantial 
sales are made when price can be 
agreed upon. 

Best tannage aniline type combina- 
tion leather quoted at 54c and down 
for kips, 50c and down for extremes. 
Pigment combination leather brings 
about 2c less, with large sides at 48c 
and down according to weight and 
selection. 

Chrome leather brings a wide 
range of prices. The best quoted at 
close to combination prices; volume 
leather at 42c and down. Good re- 
tan work shoe leather quoted at 41c 
and down with few takers. 

Glove tannages still bring a cent or 
two more than combination firmer 
leather. 

Splits Hesitate 

New split orders small as buyers 
do much shopping around but little 
buying. Heavy suede moves moder- 
ately at 45c and down for colors, a 
cent less for blacks. Tanners say in- 
terest in heavy splits very strong, look 
for volume business in the not too far 
distant future. Light suede another 





OHIO LEATHER CORP. ton 
67 South St. sas 
THE OHIO LEATHED York oo 
2 THUR $s. ae LEATHER =. 
st St. 
on MTIEDMAN-CUMMING:.i4¢9 
Ai Misietie Coast and Orient) 
° EDGAR A. HERTZ 
id St.. 
4 oR Chester England 
Mayfair sport Director) 
* 
* 


GIRARD. OHIO 











story, interest and sales very poor. 
Most business done in lower 30s. 

Finished lining splits bring 18-20- 
22c. Suede linings get fair call at 
22-24-26c for best. Non-slips steady 
at 16-2lc.  Innersole splits move 
moderately at 43c and down for HH, 
40c and down for H, 30c and down 
for M. 
Sheep Firm 

Best russet linings bring up to 28c 
with around 20c the best trading 
ground. Colored vegetable linings 
ask 28c and down, usually sell at 
about one cent less. Chrome linings 
get fair call at 30-34c. Hat sweat 
brings 29-3lc in most sales. 


Belting Off Slightly 


Belting leather tanners of Phila- 
delphia find business has dropped 
slightly. Most blame this on the tact 
that the hide market has declined and 
as a result belting prices have 
softened. 

Tanners have lowered their prices 
and quotations are as follows: butt 
bends No. 2 light $1.00, medium 92c 
and heavy 87c; No. 3 light 95c, me- 
dium 87c and heavy 82c. Shoulders 
still selling fairly well since waist 
belting men are interested. Current 
quotations on rough shoulders for 
No. 1 is 54e. 

Curriers say they have found busi- 
ness slower. Prices are down. There 
has been some customer resistance 
to the higher prices, and as hide and 
rough leather prices dropped, cur- 
riers are not in any position to in- 
crease quotations. 

AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec. No. 2 No.3 
Butt Bends ,,.. 1 

Centers 12” ... .53- 1.43 
Centers 24”-28” . 1.51-1.58 1.41- 
Centers 30” ....1. 1.37 
Wide Sides .... 1.22-1. 1.18- 
Narrow Sides .. 1. 1.11-1.13 1.05-1.07 


Premiums to be added: Ex Light, plus 5c- 
10c; Light, plus 7c; Heavy, minus 5c-10c; 
Ex Heavy, minus 5c. 


6-1. 
1-1. 
9-1. 
5-1. 
2-1. 


1 
1.5 
1 
1 


Glove Leathers Quiet 


Garment leather still accounts for 
a large part of the local output. 
Suedes have collapsed but grains are 
holding up well. High colors are 
the rule. 

Sudans bring from 42c down to 
32c in the garment trade. Glove 
grades run from 28c to 38c. Iran- 
ians in high colors bring 38 down 
to 32c for garments and 26c, 22c 
and 18c in the glove tannage. The 
demand is fair in this type of leather 
but forward orders are lacking. 

Cabrettas in the lower grades are 
well cleaned up. The better grades 
are not moving. The same is true of 
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pigskins. Glove manufacturers re- 
luctant to pay over 60c for a good 
cuttable grade. 


Kid Mixed 

Kid leather tanners of Philadel- 
phia report black glazed still out- 
selling black suede. However, an 
occasional tanner says black suede 
is beginning to show some signs of 
a comeback. So far, there are not 
enough orders to indicate that busi- 
ness in black suede is good but tan- 
ners are beginning to feel optimistic. 

Still a good deal of talk about de- 
mand for white glazed. Nothing re- 
ported about colors this past week. 

Slipper leathers remain fairly slow. 
No new business has developed in 
linings. Situation in crushed is still 
the same, with most tanners doing 
no business at all while a few find 
it quite active. Nothing reported in 
satin mats. 

Price quotations remain un- 
changed. Suede is a little difficult to 
sell at asking prices because of the 
decreased demand. Rawskins have 
eased up a bit, but not sufficiently as 
far as tanners are concerned. 


Average Kid Leather Prices 


Suede 32c-96c 
Crushed 45c-75c 
Slipper 25c-60c 
Linings 25c-55c 
Glazed 25c-$1.00 
Satin Mats 69c-98c 


Work Glove Slow 


Continued weakness in hide values 
has tended to dry up any interest in 
work glove splits. While some inquiry 
noted last week this had largely dis- 
appeared by the end of the current 
period. 

In a nominal way, work glove 
splits in LM weights are 161-17c 
for No. 1 grade, 151%4-16c for No. 2 
grade and 1414-15c for No. 3 grade. 
M weight listed at 1714-18c for No. 
ls, 161-17c for No. 2s and 1514-16c 
for No. 3s. 


Garment Leather Mixed 


While there is still business in cow 
hide garment leather, continued 
weakness of the rawhide market has 
made many buyers very price con- 
scious and not a few are talking dis- 
counts of one amount or another. 

Quotations in a range of 34-37c 
with rejects noted sold last at 3lc. 
Horsehide garment leather has held 
about unchanged although sales slow 
at 40c and down. Suede sheep also 
moving less briskly in a range of 38c 
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to 42c and down with the outside 
now perhaps unobtainable. 
Grain finish last reported sold at 


Powdered Spruce, spray dried, Swedish .04 
Myrobalan, Swedish, Powdered 68-70% .11% 
Oakwood, Swedish, solid, 60-62% .... .11% 
Oakwood, Swedish, powdered, 64-66% .12 


Neatsfoot, 30° C.T. 

Neatsfoot, prime drums, C.l. ....+-+-++++ 
L¢.1. coeesecoe 

Neatsfoot, ‘ sulphonated, 15% eee ¢ 

Olive, denatured, drs. gal. weeks 


Waterless Moellon 

Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture . 
Common degras 

Neutral degras 

Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 


Larchbark, Swedish, solid, 54-56% .. .11% 
Larchbark,  eaaaan Swedish based 
dried, 58-60% .... .12% 


36c for tannery run and to 43c for 
choice tannages, although the bulk 
of sales, recently, have been made 


closer to the lower figure. Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .. .13 Sponging compound 


Bag, Case & Strap Cautious Cod, sulphonated, 25% added mineral Split Oil 
-11%-.12 Sulphonated sperm, 25% moisture .. 


Buyers of bag, case and strap Cod, sulphonated, 50% added mineral Petroleum Oils, 200 seconds visc., tks., 
leather, watching the ever declining 10%-.11 £.0.b. 
rawstock market, become more and 
more cautious in their buying habits. 

Case leather, 2-214 ounce is 4lc 
and down and 3-314 ounce at 43-44c. 
Grade A russet strap leather is 5lc ees 
for 4/5 ounce, 53c for 5/6 ounce, oe 
55e for 6/7 


ounce, 57c for 7/8 § 
ounce, 59c for 8/9 ounce, 62c for : 
9/10 ounce and 65c for 10/11 ounce. 
Grade B still 2c less and Grade C be 
is 4c under the above quoted levels. 
Colors still bring 3c, and glazed 2c : 
more than russet. ee 


CASUAL LEATHERS . GYPSY,* a mellow, full : 
-- LEATHERS @ srain, dyed through leather. GLUVHIDE,* a full : 
grain, neutral back, quality leather. 


Inquiry for raw tanning materials OF e BRIERPROOF, * a reverse side leather in men’s and 
@ women’s weights, in seasonal colors. 


dull. Quantities ordered were small— 
REPUTE *Copyright pending. ; 
112 BEACH STREET - : 


in line with tanners’ inventories. Quo- 
HEBB LEATHER CO., inc. 


Castor oil, No. 1 C.P. drs. l.c.l. . 
Sulphonated castor oil, 75% 
Linseed oll, tks., f.o.b. Minn. 


Neatsfoot, 20° C.T. 





a 








Tanning Materials Drag 


tations firm with little or no change. 
BOSTON, MASS. 








Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag...$72.00 


Wattle bark, ton ....‘‘Fair Average’’ $100.00 
P ‘*Merchantable’’ $ 96.50 














Sumac, 28% : eee 
GRIEG «6 vscccie:0 eas 
Myrobalans, J. 1's Bombay 
Sorted ....... 
Genuines 
Crushed 42-44% ve 
Valonia Cups, 30-32% guaranteed 
Valonia Beards, 40-42% guaran- 
teed ‘és , we 
Mangrove Bark, " 30°, oo Am. 
Mangrove Bark, 38% E. African ......§ 





WORK TICKETS 


TO SPEED PRODUCTION 


Serially numbered, piece work—case 


Ore. Pert - 
_~ 
: * goidie 
Tanning Extracts ye Oe 
Chestnut Extract, Liquid (basis “te 

25% tannin), f.o.b. plant Buckle 

Tank CATS ..... cece ccecccesccccceses . min 

eS a ere = 

Barrels, l.c.1. Jb. baewewean cece 
Chestnut Extract, Powdered (basis 

60% tannin), f.o.b. _— 

Bags, c.l. OC re ee ee 

Bags, l.c.1. eh eee aewee ces 
Cutch, solid Borneo, 55% tannin ...... . 
Hemlock Extract, 25% tannin, tk. cars 


lot control tickets or tags. 


INTERNATIONAL TICKET C0. 


Sales offices New Yor 


PLANT: NEWARK 4, WN. J. delphia. Baltimore and 








bbls. 
Oak bark extract, 25% tannin, Ib. 
bbis. 6%-6%, tks. 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 
60% tannin 
Wattle extract, solid, c.1., South African 
60% tannin 
Powdered super spruce, nom e.l. 
05%; 1.c.1. 
Spruce extract, ony ‘tem wks. 
Myrobalan extract, solid, 55% tannin.. 
Myrobalan extract, powdered, 60% tan- 


Valonia extract, powdered, 63% tannin 

Quebracho Extract, Powdered, Swedish 
Spray dried, 76-78% tannin . 

Wattle Extract, Powdered, Swedish, 
73% tannin 


‘LYNN INNERSOLE.CO., ALLSTON, MASS. 


October 10, 1953 LEATHER and SHOES 








ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


os 


“Always Reliable” 


LEATEX* CHEMICAL COMPANY 
2722 N. HANCOCK ST., PHILADELPHIA PA. 














LIQUID 
POWDER 


WATTLE : 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 
DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 





PRICES PLUMMET AGAIN 
BUT HIDES ARE ACTIVE 


Heavy Trading Features Week With Listings 
Down 4-114 Cents 


Big Packers Off 


Heavy trading again a feature 
of the packer hide market during the 
week under review, with prices slip- 
ping as much as 1'c in the case 
of River point light cows, although 
generally the market was off Yc to 
le from quotations of a week ago. 
Confirmed business during the period 
will total at least 250,000 hides exclu- 
sive of bookings, and including book- 
ings will probably run close to 
300,000. Some reports put the figure 
even higher. Sales by the large mid- 
western Independent packers would 
of course, bring total sales at least 
20,000 higher. 

About the only selection that has 
not found a basis for general trading 
is River point heavy native cows. 
While packers have been able to move 
several thousand northern point, 
Chicago, St. Paul, etc., at 15c., only 
Vc off from trading levels of a week 
ago, no interest shown in Rivers, 
which, it is said, are beginning to 
run grubby. Brokerage sources claim 
packers have indicated they would 
accept 1414c for these while best in- 


dications from tanners have been 
around 14. 

Light native steers the strongest 
point on the list and being well sold 
up, sellers have more or less “reluct- 
antly” moved a small pack or two, 
at l6c., a fully steady basis. Branded 
steers on the other hand slipped 34c 
in the case of butts and heavy Texas, 
and a full cent for Colorados in most 
recent business. 

Heavy native steers, although in 
fairly liberal supply have dropped 
only Yc. Branded cows, in very 
heavy production at this time of year, 
have done surprisingly well dropping 
only about lc from sales made early 
this week, and were steady with trad- 
ing made in mid-week, at 13c. 


Independents Same 


Large Midwestern Independent 
packers appear just as eager as the 
Big Four to keep their hide sales 
well ahead of actual slaughter. As a 
result they have been able, in a few 
instances, to set the pattern for later 
Big Packer sales, and occasionally 
have bettered them. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 

Oct. 8 

16.40T 
15.30B 
14.95B 
14.85B 
14.65B 
14.45B 


October 
January 
April 
July 
October 
January 


Net 
Change 
+55 
—06 
—07 
+05 
a 
+08 


High Low 
For Week For Week 
16.70 15.58 
15.56 15.15 
15.10 14.85 
14.88 14.65 
14.65 14.45 
14.45 14.25 


Close 
Oct. 1 
15.85B 
15.36B 
15.02B 
14.80B 
14.54B 
14.37B 


Total Sales: 501 lots. 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers ....... 15 
Light native steers ......... 16 
Ex. light native steers. 18 
Heavy native cows ; 15 
Light native cows . 1514-16 
Heavy Texas steers 12 
Butt branded steers ... 12 
Light Texas steers 13% 
Ex. light Texas steers _. 154 
Colorado steers ................ 11 
Branded cows ........ ‘ 13 
Native Bulls ....... 10'4-10% 
Branded Bulls .... 9%- 9Y 
Packer calfskins .... 4212-50 
Packer kipskins 2712-29¥, 


13 
11 
10 
42 
28 


Week Ago Month Ago Year Ago 
15% 17% 16 
16 18 18 
181% 21 19% 
1514 17 1714-18 
17 184 1714-18% 
12% 141% 13% 
12% 14144 
14 154 
16 184 
12 1314 

V,-14 1514-16 
“11% 12% 
“10% 114 

14-50 50-55 45 
-30 27 «32 28 


1514-16 
914-10 
81-9 
-50 
-40 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls, All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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A case in point involved branded 
steers, which early this week were 
sold at 12%4c for butts, while later 
business was done at 12'c and today 
at 12c by the Big Packers. Other- 
wise, Independents have sold at prices 
in line with those secured by the 
larger packers. 


Small Packers Undefined 


These hides difficult to quote due 
to wide differences in the prices of 
reported sales. To a great degree 
individual sales make their own mar- 
ket as many tanners have regular 
suppliers from whom they will accept 
hides at one price, while to another 
source they quote different ideas. 
All in all however, tanners not overly 
eager to buy small packer hides in 
the face of steadily declining Big 
Packer values. 


Country Hides Quiet 

These selections extremely quiet 
for the space of several weeks as 
many tanners keep waiting for a 
more stable price picture in the better 
quality small packer market. These 
in turn are under the burden of 
declining Big Packer values, which 
leaves countries somewhat removed 
from a general trading range. 

In a nominal way however, 50c to 
52 lb. average, locker-butcher lots, 
free of renderers, are in the neigh- 
borhood of 10-101c flat trimmed 
and the outside level may be high. 
Lots including renderers are no better 
than 914-10c flat trimmed and some 
feel the outside price is unobtainable. 

Glue hides salable at 8c., but sellers 
more inclined to ask and hold for 
8Yoc. Country bulls around 6-615c 
flat trimmed. 

Calf & Kip Slack 

In that the Big Packers are well 
sold up on both calf and kip, par- 
ticularly the former, not much action 
seen in this market during the week. 
However, a Big Two packer sold 
5,000 St. Paul heavy calf at 50c 
considered nominally steady with 
other sales of over a week ago, 
although no actual business in St. 
Paul calf reported in some time. In 
addition this packer credited with 
an additional sale of 3,000 Nashville 
(premium Point) kip at 33c. which 
is steady with sales made from this 
point late last week. 

Earlier this week a Big Two sold 
5,900 St. Louis Kansas City and 
1,000 Chicago overweight kip at 
2714c and 3,000 Ft. Worth’s at 24e. 

Northern kip nominal around 
2914c, Southerns 28c. Three of the 
Big Four cleaned up their available 
regular slunks, about 27,000, at 
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ARKO 
FAT LIQUORS 
FORMULATED 
FOR PERFECT 


TAKE-UP AND 
NOURISHMENT 


INFORMATION, 
SAMPLES AND 
DEMONSTRATION 
UPON REQUEST 


ARKO FAT LIQUOR LM:- 


Especially made for horsehide, cow sides glove and gar- 
ment leather. Excellent for goatskin glove and garment. 


ARKO FAT LIQUOR LC:- 
A superior oil for deer, pig, cape and cabretta glove 
leather. 


ARKO FAT LIQUOR CB:- 


Processed sulfonated cod oil for vegetable leathers. 


ARKO FAT LIQUOR D:- 


For very fine suede leathers where dryness, noutish- 
ment and stretch are required. 


INC. 
rkansas (o. 
NEWARK, NEW JERSEY 
Menvfocturers of industrial Chemicals for ever SO Years IMCe 





Compounders and 


Sulphonators of Oil for Tanners “a 
and Leather Finish Manufacturers Te il 


RANTull 
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$1.75. Large hairless bringing 85c 
for some time. 

Small packer calf quotable at 30- 
35c, kip at 18-20c and hard to sell. 
Country calf tops at 22c, while kip 
are mostly a nominal proposition and 


possibly worth 14-15c. 


Horsehides Limited 


Very little if any change reported 
in these items in some time. Supplies 
somewhat limited and sellers have 
managed to hold prices on a fully 
steady basis. 

Northern slaughterer whole hides 
ranged $8.50 to $9.00 for trimmed 
and $9.50-10.00 for untrimmed hides 
fob. basis. Fronts have found out- 
lets at $6.00-6.25 and butts are $3.25- 
3.75, basis 22” and up. 


Sheep Pelts Same 


No new developments reported. 
Last actual trading involved Big 
Packer fall clips at $3.25 and the 
market is ranged from $3.00-3.25. 

No. 1 shearlings last moved at 
$2.75 for Big Packer makes and 
quoted down to $2.50 as to quality. 
The Nos. 2 and 3 shearlings still in 
good call but limited supplies, normal 
at this time of year, restricts trading 
No. 2s more or less nominal in the 
range of $1.70-1.75, with No. 3’s 
around $1.10. 

No recent business in good western 
lamb pelts in some time. Nominal 
quotations $3.35-3.50 with less desir- 
able sections $3.00-3.10 per cwt. 
livewt. basis. Full wool dry pelts still 
27-28¢ fob. Pickled skins last sold 
at $16.50 per doz. for Big packer 
production. 


Dry Sheepskins Firm 


Selling quarters continue to report 
that except for skins suitable for gar- 
ment leather, which continue in good 
demand, there is very little interest. 

At the Australian wool sheepskin 
auctions, Melbourne reported that 
40,000 were offered, 56s and up, two 
to three pence dearer; 50s and under, 
one to two pence dearer, lambskins, 
bare to one inch, firm. At Sydney, 
41,500 offered and generally par to 
two pence dearer. Other varieties of 
pulling skins firm. 

Peruvian slats moving to Europe 
but following some late sales, buyers 
reduced their ideas and trading has 
slowed. Business started at 24c per 
lb. fob. Peru, followed by sales at 
22¥oc per |b. fob. and now buyers 
talking 2lc per lb. fob. 


Pickled Skins Neglected 


The same story is evident. Sellers 


30 


state they cannot get enough skins 
suitable for garment leather while 
other varieties neglected. Some fur- 
ther sales of Iranian pickled sheep- 
skins on spot at $13.50-14.00 per 
dozen, as to quality. 

New Zealand market slow await- 
ing the opening of the new season. 
On tender, 2,000 dozen each “Hel- 
laby” sheep sold at 124 and lambs 
at 92/1 shillings. Although last sales 
of domestic lambs at $16.50 per doz., 
most buyers have lower views now. 


Reptiles Stagnate 


Generally, market slow and nomi- 
nal as buyers continue to show very 
little interest in offerings except for 
some whips at a price. Not many 
offers coming through as shippers 
claim available supplies small. 

Shippers now have ideas of 50c 
for Madras bark tanned whips, 4 
inches up, averaging 41% inches com- 
bined with skins averaging 454 
inches, 60/40 selection. U.P. whips, 
4 inches up, averaging 41% inches, 
60/40 selection, sold at 41c and 
44-45c now being asked. 

Very little call for lizards with 
good sized offerings of wet salted 
Bengals afloat and for shipment at 
attractive prices not taken. Some 
negotiations pending on wet salted 
Agra back cuts with 8 inches up, 
averaging 9 inches held at 22c and 
9 inches up, averaging 10 inches at 
28e. 

Wet salted ramgodies offered at 
10c an inch. The same is true of 
alum tanned water snakes with 3 
inches up, averaging 31 inches of- 
fered at 13c and skins averaging 314 
inches at 1514c remaining unsold. 

Brazil market slow. Too early for 
back cut tejus with indications that 
the crop is expected to be small on 
account of dry weather. 


Deerskins Unwanted 


Selling quarters find good call for 
leather, but practically no interest 
in raw stock. Shippers, however, firm 
at origin and continue to ask 56-58c 
fob., basis importers, for Brazil 
“jacks.” Last confirmed sales figured 
58c, basis manufacturers, and that 
is top. Not too many offerings. 

Honduras available at 40c c&f., but 
buyers ideas lower. New Zealands 
nominal due to lack of offerings. 
Siams firm as Japan taking most of 
the available supplies. 

While it is too early for domestic 
deerskins to make their appearance, 
large operators are of the opinion 
that the market will open up lower 
than last year. 
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Pigskins Lag 


Sellers report an exceptional good 
demand for leather of late but that 
buyers show practically no interest 
in raw stock unless at low levels. 
Asking prices hold firm and gen- 
erally above last trading basis. 

Some interest in Matto Grosso pec- 
caries with shippers having advanced 
their ideas following late sales. Buy- 
ers unwilling to better last prices, 
resulting in a slowing of activity. — 

Para grey peccaries held at $1.45 
fob., blacks at $1.15 fob. and wet 
salted capivaras at $2.50 fob., basis 
importers. These prices too high for 
buyers here. No interest in dry Chaco 
carpinchos. 


Goatskin Prices 


INDIA & PAKISTAN Today Last Month 
Amritsars (1200 Ibs.) ...$8-8% $7.90-8.51 
Best Patnas $6.00 
Mozufferpores $7-7% 
Dinajpores Nom. 
Nom. 
Calcutta Kills 7.25 
Coconadas (1.70/1.80 Ibs.) $9.12% Nom. . 
Deccans (1.70/1.80 Ibs.) ..$9.12% $8.25 


CHINAS 
Szechuans, 
Hankows, Ibs. .....++++++ Nom. 
Chowchings, dz. 


Ibs. ° Nom. 


MOCHAS 
Berberahs 


Batti types 
Addis-ababas 


AFRICANS 


Marakesh ......+ee+ereee 
Casablancas 

Constantines 

Tangiers 

West Province Ex. Lts. .. 48c 
Port Elizabeth Ex. Lts. .. 46c ‘ 
Nigerians, Ibs. 12 $1.02-05 
Mombasas, dZ. ....--+++++ $8-9% $8%-10% 


Nom. 
Nom. 
Nom. 
Nom. 


LATIN AMERICANS 
Mexicans 
Matanzas, etc. (flat) .... 


Venezuelans 
Barquisimetos 
Coros 
Maracaibos 
La Guayras 


Colombians 
Rio Haches .....++++++++ 


West Indies 

JamaicaS ......--eeeeeers N 
Haitians 

San Domingos 


Brazils 


Pernambucos 
Bahias 


Argentines 
Cordobas/Santiagos ...... Nom. 


Peruvians 


Ayacuchos 
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® Howard R. Willis of Salem Oil 
& Grease Co., has been re-elected presi- 
dent of Rolling Green Country Club, 
Arlington Heights, Ill. Willis won the 
Club’s Class A golf championship this 
year. 


® Dave Rush has been appointed 
general superintendent of the Sedalia, 
Mo. plant of Town & Country Shoes, 
Inc. Rush, who succeeds Alan R. 
Tawse, will be in charge of quality 
control. He was formerly assistant to 
Tawse and has many years of experi- 
ence in the shoe industry. 


® Horace Cunningham, formerly 
sales manager of Lancaster Shoe Co. 
in Elizabethtown, Pa., has joined Sam 
Smith Shoe Corp. of Newmarket, 
N. H., in a similar capacity. 


® George Fecteau of Manchester, 
N. H., territorial representative for 
United Shoe Workers of America, CIO, 
has been elected president of the New 
Hampshire State CIO Council. The 
election was held at the organization’s 
11th annual convention in Manchester 
recently. P. Rene Bergeron, business 
agent for a union local, withdrew as 
candidate for secretary-treasurer but 
was chosen as alternate delegate to the 
national CIO convention in Cleveland. 


@ Loewengart and Co., New York 
tanner, has appointed Bert Wolf to 
its sales force. Wolf will cover lug- 
gage manufacturers in Metropolitan 


New York. 


@ Bill Corey, formerly with Dart- 
mouth Shoe Co., Brockton, has joined 
Lynn Moccasin & Shoe Mfg. Co., Inc., 
of Lynn, Mass., as packing room fore- 
man. The firm makes women’s and 
growing girls’ moccasins. 


@ James F. McCready has been ap- 
pointed assistant general agent of 
Singer Sewing Machine Co.’s Cincin- 
nati office. After 13 years with Singer, 
the last three as manager of the Cleve- 
land office, McCready replaces Stew- 
art R. Schwartz who was recently 
named general agent of Cincinnati 
M.A. Ward Bergman, formerly 
manager of the Columbus office, suc- 
ceeds McCready as manager of the 
Cleveland office. 
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® Murrel Brown, general manager 
of Alpena Tanning Co., of Alpena, 
Mich., now in process of liquidation, 
has joined Dow Corning Corp. at Mid- 
land, Mich. Brown will work with 
F. L. Dennett on the newly-developed 
Dow _ silicone-based _ waterproofing 
treatment for leather, previously re- 


ported by L&S. 


@ Everett M. Hacker, jobber rep- 
resentative in the shoe products divi- 
sion of Goodyear Tire & Rubber Co., 
Akron, O., was recently presented a 
3§-year service award. Hacker, who 
has his headquarters in Cincinnati, 
received the award from R. S. Wilson, 
vice president in charge of sales for 


Goodyear. 


SOLID 


LIQUID 


STANDARD SM 
BRANDS SMS 


@ Jack Cooney, formerly of All Die, 
Inc., St. Louis, has joined the sales staff 
of Independent Die & Supply Co., also 
of St. Louis. Cooney, a veteran of 32 
years experience in the cutting die in- 
dustry, will handle several St. Louis 
accounts temporarily before being as- 


signed a permanent territory. 


® Mark B. Deitsch, president of 
Prima Footwear Co., Inc., Columbus, 
O., manufacturer of women’s and 
children’s dance footwear, has an- 
nounced two additions to the execu- 
tive staff. Leo J. Jordan, for 21 years 
with International Shoe Co. in styling, 
designing and sales, has been named 
chief designer and stylist for all Prima 
lines. Louis M. Leverone, formerly 
general superintendent of Viner Bros., 
Inc., of Bangor, Me., has been named 
general superintendent for Prima’s Co- 
Both men have wide- 


spread experience in the shoe manufac- 


lumbus plants. 


turing industry. 
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SHORT TERM COURSE 


BEAMHOUSE PRACTICE 
will be offered from October 19 to November 13 if 
sufficient applicants warrant its presentation. 


School of Leather and Tanning Technology 
PRATT INSTITUTE 


BROOKLYN 5, NEW YORK 
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News Quicks 


About people and happenings ceast to coast 





California 


® Colton Footwear, Inc., 765 S. 
San Pedro St., Los Angeles, recently 
incorporated under California laws for 
$200,000.00 with a paid in capital of 
$35,000.00. The principals are Victor 
Colton and Harry Bernstein. They 
plan to manufacture casuals from 
$8.95 to $16.95. 


Georgia 


®@ Chatham Shoe Co., Inc., Savan- 
nah, plans to move to 123 Montgomery 
St. on or about December 1. 


® S. Buchsbaum & Co., 1747 S. 
Michigan Ave., Chicago, has had peti- 





and other synthetic 


THREAD 


for shoe manufacturing 


RICAN 


COMPANY 


260 WEST BROADWAY + NEW YORK 13, N.Y. 


Branch Offices: Chicago - Dallas - Los Angeles - Philadelphia 
Newton Upper Falls, Mass. + St. Louis - San Francisco 
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tion for appointment of receiver con- 
tinued. 


Indiana 


@ A five-cent-an-hour wage increase 
has been granted to some 4,100 em- 
ployes of the Mishawaka Rubber & 
Woolen Manufacturing Co., Mish- 
awaka, subsidiary of United States 
Rubber Co. 


®@ An unidentified Maine shoe com- 
pany is interested in occupying a new 
factory in Monmouth. 


Massachusetts 


® Sherman Cutting Die Co. has 
moved to 254 Broad Street, Lynn. 
The company was formerly located at 
411 Broad St. 


@ During the national coast-to-coast 
TV broadcast Saturday, Sept. 26, of 
the Dartmouth-Holy Cross football 
game at Manning Stadium in Lynn, 
Mass., Caswell-Doucette Shoes, Inc., 
participated as representative of the 
Lynn shoe industry. For the first 
time, cutting, stitching, lasting and 
other shoe manufacturing operations 
were televised in detail over a nation- 
wide hook-up. The presentation was 
sponsored by the Lynn Chamber of 


Commerce. 


@ The following were elected officers 
of A. G. Spalding & Bros., Inc., 
Chicopee, at a recent directors meet- 
ing: Walter B. Gerould, President; 
George Dawson, Vice President and 
Director; David G. Christensen, Sec- 
retary and Controller. 


® A new “Shoe Drive-in” opened 
this week on Route 1-A on the Lynn- 
way. This Drive-in will feature shoes 
for all the family including high grade 
cancellations and guaranteed first 
quality. 


© A. S. Burg Co., 116 South St., 
Boston, maker of cotton fabrics has 
brought three suits to Superior Court 
to recover on notes. One suit is against 
Harold Becker and Robert Becker, 
both of Haverhill, for $3,000. The 
second suit is for $2,000 against Rob- 
ert Becker while the third is against 
Joseph Weinstein of Randolph for 
$1,000. 


® Robert Kaplan and Arthur Saftel, 
owners of Saftel-Kaplan Leather 
Co., Newburyport, report that com- 
pany is going to provide life insur- 
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with the W/C 
Upper Reinforcing Machine 


MODEL A 


Upper reinforcing stays are always where they are wanted with this com- 
pact bench machine. Worries about stays being in wrong position or 
slipping become things of the past. And, the GC Upper Reinforcing 


Machine is the fastest means of applying stays with accuracy. 


Tapes 14” to 34” wide may be used and adjustments for width, length 
of stay, type and thickness of stay material and for changes in location 


are easily made. Ask your United Branch Office for complete details. 


~~ 


Vamp is placed flesh 
side down against an 
edge gauge. Machine 
measures and cuts stays 
from precoated tapes 
and applies them to flesh 
side from below. Anvil 
is transparent and cen- 
termarked to provide 
clear view of location 
notches on work. 


Increases production of 
bal throat reinforcing 
30 to 40% over hand 
application. 


} lad 


Applies tapes up to % 
wide to reinforce all 
varieties of blucher pat- 


Anvils are available with 
recesses to accommodate 
heavy seam between plug 
and vamp at ball line of 
moccasin uppers. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


October 10, 1953 LEATHER and SHOES 





ance, hospitalization and surgical in- 
surance for all its employes. The in- 
surance is being placed with Prudential 
Insurance Co. of America. 


® Employes of J. F. McElwain Co.’s, 
Athol plant have voted against two 
unions at a recent election. Some 74 
votes were cast for United Shoe Work- 
ers of America, CIO, 38 for New 
Hampshire Shoe Workers Union, Ind., 
and 122 voted for neither union. 


@ The planned expansion program of 
John A. Frye Shoe Co., Marlboro, 
is being handicapped due to lack of 
experienced workers. The company 


now employs 165 operators on a full- 
time basis. Orders have been increas- 
ing for the high grade boots produced 
by the company and the factory is 
revamping to create additional space. 


® This past Aug. R. J. Potvin Shoe 
Co., Brockton has done its best busi- 
ness—far in excess of August, 1952, 
up to that time a record month. This 
has been attributed to the favorable 
reception given to the new Nivtop 
soles and Mold-Lasted construction be- 
ing put out by the Company. 

® Acme Leather Co., Inc., Peabody, 
have started production in Kips, Ex- 
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tremes, and Regulars of Sides in Mel- 
O-Tan line of Glove and Softee Bends. 
More wanted shades have also been 
added to the Drum Dyed, Full Grain 
Glove line and on the Softee type, Pig- 
ment finish leather, in fact all possible 
colors including pastel shades will be 
made available to the trade. 


Missouri 


®@ Employes of Cuba Shoe Co., Inc., 
Cuba, will vote whether they wish rep- 
resentation by United Shoe Workers 
of America, CIO for collective bar- 
gaining purposes. The National Labor 
Relations Board has ordered the elec- 
tion at the Company which is a sub- 
sidiary of Brauer Bros. Shoe Co., St. 
Louis. 


New Hampshire 


@ The New Hampshire Division of 
Employment Security reported that 
both shoe and textile employment 
increased in Aug. The shoe industry 
hired 300 and textiles gave employ- 
ment to some 100 workers. Aug. shoe 
employment was about the same as a 
year ago with about 22,400 workers. 


New Jersey 


® Windsor Footwear Corp., 9 St. 
Francis St., Newark, will manufacture 
women’s shoes. 


New York 


® Shilbe Footwear, Inc., 220 E. 
134th Street, New York, has recently 
been organized to manufacture wom- 
en’s casuals. 


® Hutchins Advertising Company has 
been appointed to handle the account 
of Carpenter Shoe Co., Rochester. 


®@ Karl M. Herstein, Chairman of the 
New York Chapter of the Ameri- 
can Institute of Chemists, an- 
nounced a meeting for October 22, 
1953 at Stouffer’s Restaurant, 540 
Fifth Avenue, New York. Dr. Walter 
Smith of the Godfrey L. Cabot Co., 
Boston, will be the featured speaker. 
The subject will be “The Missing 
Lambda Constant.” 


® Antara Chemicals Division of 
General Dyestuff Corp., 435 Hudson 
St., New York, has published a new 
booklet containing information on its 
complete line of Igepons which are 
synthetic surfactants. Igepons have 
valuable applications in the fields of 
textiles, leather, paper, chemical proc- 
essing, etc. 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. ‘““Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


#2 WHITE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women’s & Juveniles Juveniles Women’s & Juveniles Women's & Juveniles Men's 


, 
BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 


Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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North Carolina 


® The Carolina Shoe Traveler’s 
will hold its spring shoe show at Char- 
lotte, the Mecklenburg Hotel, Nov. 
15 and 16. 


Pennsylvania 


@ Jj. Keith Louden, vice president and 
assistant to the president, York Cor- 
poration, York, will speak at a lunch- 
eon concluding the American Man- 
agement Association’s national 
manufacturing conference to be 
held Oct. 28-30 at the Bellevue- 
Stratford, Phila. Louden’s topic will 
be planning in a manufacturing enter- 
prise. 

® Roy Shoe Co., Richland, recently 
began production of infants’ and chil- 
dren’s shoes. 


® Production and maintenance em- 
ployes at Bedford Shoe Co., Carlisle, 
voted against representation by Boot 
and Shoe Workers Union, AFL. 


Wisconsin 


@ Mrs. Ida Trostel Finkler, widow of 
Adolph Finkler, who was secretary- 
treasurer of Albert Trostel & Sons 
Co., left an estate valued at about 
$130,000, 





Canadian 
Notes 





® Canada’s leather-and shoe manufac- 
turers are not expected to get any 
benefit from stockpiling by the Cana- 
dian Government for the armed forces 
after the end of this year since such 
stockpiling needs may be satisfied by 
that time. Next year’s requirements 
of such leather and shoes for armed 
services may be restricted to current 
needs only. 


@ Latest nationwide survey by the 
Canadian Government reveals 19,786 
employes engaged in Canada’s leather 
fcotwear industry at July 1 this year 
with average weekly salaries and wages 
up to $38.31 on that date against 
$37.30 last year and average hourly 
earnings rising to 92.7c against 89.2c 
a year ago. 


Of the workers, 13,606 were wage- 
earners whose average weekly wages 
advanced to $35.23 against $34.34 last 
ycar. Average hours of work per week 


declined to 38.0 on July 1 against 38.5 
a year earlier. 


Employment moved up to 119.0 at 
July 1 against 116.4 last year, while 
payrolls advanced to 291.1 against 
277.3, based on 1939 being 100. Of 
the 19,786 employes at July 1, men 
comprised 10,806 and women 8,980 
or 54.6°% and 46.4°~, whereas a year 
ago men comprised 56.4(% and women 
43.6%. 


® There was only one bankruptcy 
in the Canadian leather and leather 
products manufacturing industry in 
second quarter of 1953 with liabilities 
of $24,000 compared with three such 
failures and liabilities of $124,000 in 
same quarter of 1952. 


@ The Canadian boot and shoe trade 
reported only 3 bankruptcies, all in 
Quebec, for the second quarter of 
1953 compared with 7 such failures 
in the same period of 1952. Fur and 
leather manufactures recorded § bank- 
ruptcies in this period, including 3 in 
Quebec and 2 in Ontario, compared 
with 7 such failures in this period a 
year earlier. 
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The complete line of Be Be Cements has 

been developed, tested and produced to meet 

all shoemaking requirements. Each formula has been job-proven 

in many different shoe factories, under different conditions to 
be sure that it is efficient and economical. 

Each number added to the line takes care of specific shoe- 
making needs and helps maintain the flow of work in factories 
... Such as yours. 

Contact a United sales representative ... he is ready to 


assist you. 


Solvent Types 


BE BE TEX 


Latex Types 


PRODUCTS OF B. B. CHEMICAL CO. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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LEATHER CONSUMPTION 
(Concluded from Page 8) 


Total production of shoe side upper 
leather, including kips, in 1939 
amounted to 21,259,000 sides. In 
1952 this had risen to 28,473,000 
sides, a gain of 7,214,000. 

Taking dress shoe upper leather, 
including kips, a similar comparison 
shows up. In 1939 the production 
amounted to 16,684,000 sides, but in 
1952 had risen to 19,070,000—an 
increase of 2,386,000. (See Table 1.) 

On first glance that seems like a 
respectable gain, and one that has 
kept pace with shoe production 
growth and other involved expan- 
sions. But part of the substantial 
gains in shoe side upper leathers has 
been due to the decline in calf leath- 
ers, the vast bulk of the latter ordi- 
narily going into footwear. Thus a 
4-to-5 million drop in calf leather out- 
put should, for the most part, be de- 
ducted from the increase in side 
upper leather. This would leave an 
increase of only 2-to-3 million sides 
of cattlehide upper leather, which 
cannot be considered sufficient to 
have kept pace with shoe production 
growth. 

This is emphasized still more when 
we consider dress shoe upper leather. 
Between 1939 and 1952 a gain of 
2,386,000 sides of cattlehide upper 
leather was made here. Calf is a dress 
shoe leather. Thus, if between those 
two years there has been a four- 
million decline in calfskins, it must 
be deducted almost wholly from 
dress shoe upper leather. This would 
just about wipe out the gains shown 
in side upper leather for dress shoes. 

Thus, if one takes a quick over-all 
look at the gains in total shoe side 
upper leathers from 1939 to 1952— 
a gain of over seven million sides— 
it would seem as though the growth 
of leather consumption has been quite 
adequate. But a brief breakdown, as 
has been shown here, nullifies this 


view somewhat. And still other fac- 
tors enter to demonstrate this. 

For example, the increased use of 
non-leather uppers has been greater 
than generally realized. In 1939 
there were over 16 million pairs of 
shoes with non-leather or part-leather 
uppers produced. This was 4.7 per- 
cent of the nation’s total production 
of leather shoes. 

In 1952 there were over 56 mil- 
lion pairs of these shoes made—or 
14.3 percent of the country’s output 
of leather shoes. (See Table 2). 

In short, fabric and synthetic up- 
pers have been taking an increasingly 
larger bite out of the nation’s shoe 
production with each year. This has 
been an almost steady trend over the 
past 13-14 years, and there appear 
no signs of decline in the trend. 
Added to the decline in leather soles, 
the “all-leather” shoe is far less dom- 
inant than in years past. 


Military Consumption 
Wholesome 

Again, today we have a wholesome 
annual consumption of military foot- 
wear which utilizes much upper 
leather. Were this market reduced 
or placed on the 1939 status the 
gain in usage of shoe side upper 
leather today might show up as con- 
siderably less. 

Still further, the popular use of 
opened-up dress shoes has further 
reduced consumption of leather. This 
appears to be a continuing trend; in 
fact, a strengthening trend toward 
lighter, airier footwear. 

The increasing use of non-leather 
welting, insoles, counters, linings, 
etc., is still another factor steadily 
nibbling at leather’s “traditional” 
shoe markets. 

A part of the growth of shoe side 
upper leathers has been due, of 
course, to lighter weight, more color- 
ful and generally improved leathers 
in this class which, to consumer and 
retailer, closely resemble the costlier 


genuine calf leathers. A good share 
of the decline in calf leather con- 
sumption has been due to this—and 
likewise, a share of the growth of 
side upper leather has been due to 
the same factor. 

But the net growth? We refer 
again to the previously mentioned fig- 
ures: in 1939, combined cattlehide 
and calfskins production amounted 
to 36.1 million, as compared with 
only 32.2 million in 1952—despite a 
greatly increased population and shoe 
production. 

What conclusions can be drawn 
from this brief study? 

Primarily this: we are using little 
more leather today than we were in 
1939, despite substantial expansions 
in leather’s “traditional” markets. It 
has affected not only cattlehide and 
calf leathers, but other leathers as 
well. For instance, in 1939 the shoe 
industry utilized nearly 10,000,000 
goat and kid skins for lining leather. 
But in 1952 this had dropped to 
4,400,000 skins or less than half— 
despite an increase of 84 million pairs 
in shoe production. 

Such markets as sole, belting and 
harness appear to be beyond the 
point of recovering anywhere near 
their original or earlier status. Other 
relatively minor markets (upholstery, 
bag—case—strap, etc.) have about 
held their own with general market 
growth. But these markets are not 
substantial enough to account for 
any important portion of the over-all 
market. And in one or two instances, 
such as currently with garment 
leather, there has been a substantial 
expansion of the market—though it 
is yet too early to ascertain how 
“permanent” this growth may be. 

But in the major market—foot- 
wear—the “gains” have not been as 
substantial as may be indicated on 
first glance at the figures. The fac- 
tors responsible have for the most 
part been cited here. 





Table 2 


Use Of Shoe Upper Leather—A Progress Report 


Percent of 
Part-Leather 
to All-Leather 
Uppers 


Type Uppers in 
Shoe Production 
(except slippers, 
athletic, “‘other’’) 


Total 
Footwear 
Population Production 


424,100 
404,200 


469,600 
508,500 


Leather Production 
Cattle Calf Combined 


22,100 36,100 
21,000 32,500 
22,700 30,700 
22,400 32,200 


Part-Lea. 
16,700 
20,200 
45,300 
56,500 


All-Lea. 
356,400 
332,100 


370,150 
394,200 


4.69 
6.08 
12.24 
14.33 


14,000 
11,500 
8,000 
9,800 


132,100 


154,350 
158,200 


1939-52 . +27,200 + 84,400 +300 —4,200 —3,900 +37,800 -+39,800 
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MILITARY FOOTWEAR 


(Continued from Page 12) 


13. We should like to raise a ques- 
tion concerning the treatment of the 
component parts of footwear with 
paranitrophenol. With the procure- 
ment of military footwear now re- 
turning to relatively small volume, 
it is our understanding that all sole 
leather tanners are not using parani- 
trophenol. Is it wise, therefore, at 
the present time to consider elimina- 
tion of this treatment? 

14. Research encouraged by the 
army on the geometric last is a most 
constructive and forward-looking step. 
Its long-run effect is to encourage 
the development of automatic ma- 
chinery in shoemaking. However, 
our QM Committee should be con- 
sulted before any definite action is 
taken on the adoption of a new last. 


Warren E. Coombes 


(Mr. Coombes is Chairman of the 
Machinery & Supplies Commodity 
Division, Leather & Footwear In- 
dustry Group, Quartermaster Associ- 
ation.) 


Machinery and supplies must be 
available when wanted if shoes are 


to be manufactured and delivery 
schedules met. To carry out this 
program, it becomes necessary to have 
a well-coordinated plan. 

A minimum lead time of sixty to 
ninety days is mandatory; 180 days 
is desirable for a well-planned manu- 
facturing schedule. This informa- 
tion should be available to all shoe 
machinery and supply manufacturers 
concerned. 


Coordinating Procedure 


The present procedure in coordi- 
nating specifications is as follows: 

The Footwear Unit of Research 
and Development OQMG forwards 
the chairman of the Machinery & 
Supplies committee a draft of specifi- 
cation. This draft is analyzed to 
keep it in line with existing ma- 
chinery and supplies for Men’s Good- 
year Welt factories. Excerpts cover- 
ing materials, etc., are submitted to 
the various suppliers who are mem- 
bers of this committee, for coordina- 
tion. 

Excerpts are also submitted to the 
Chairman of the Leather Footwear 
Committee, Mr. R. C. Erb and other 
members of his committee who are 
military shoe contractors; also to Mr. 


R. Mills, Chairman, Leather & Foot- 
wear Industry Group. 

After receiving their comments or 
recommendations a final draft is then 
submitted to Mr. Erb, Mr. Mills and 
to OQMG. 

In many cases the proposals from 
OQMG necessitate the making of trial 
shoes and component parts. 

In the event that all of the recom- 
mendations are not acceptable to 
OQMG, an informal meeting is held 
with Mr. Walkey and Mr. Maclsaac 
and the committee member or mem- 
bers concerned, to resolve the dif- 
ferences. 


Irving R. Glass 
(Mr. Glass is executive vice presi- 
dent of the Tanners’ Council of 
America.) 

As subcontractors, tanners encoun- 
ter problems which are in some re- 
spects distinct and not comparable 
with the procurement of other goods 
or services. 

Pertinent data of bid invitations 
should be sent to industry groups, 
particularly associations such as the 
Tanners’ Council representing sub- 
contractors. 





The most 


eee are stitched for COMFORT 
and LONG WEAR, with 
GUDEBROD’S fast, economical 
CHAMPION Silk or Nylon 
Shoe Thread 


Customers always think of the comfort and wear 
they'll get from a pair of shoes—and one of the 
most important factors in making shoes “livable” 
is strong, dependable Gudebrod Sewing Threads. 
The tensile strength, uniformity and pure dye of 
Champion threads make the stitching operation 
fast, smooth and economical... assuring the high 
quality stitching that goes with a high quality 
product. There’s a Champion silk or nylon thread 
to meet your every sewing need... to stand up 

yar under stress and strain of operation... to take 
(ne the wear-and-tear of customer use. Yes, they 

; or 5 a gt oe live in shoes stitched with Champion. 


Tudebrod Bros. Silk oe Inc. 


PHILADELPHIA iP wares 


CHICAGO ROCHESTER NEW YORK 
e Os ~ CINCINNATI LOS ANGELES GLOVERSVILLE, N.Y 


Send today for 
TESTING SAMPLES 
in either silk 

or nylon 


CHAMPION SILK OR NYLON SHOE THREAD 
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The time-gap between issuance of 
bid invitations and awards could be 
substantially shortened. Tanners have 
to offer leather to their customers 
upon which the latter base their bids, 
in part. 

A limited and reasonable period 
should be set for completion of 
footwear contracts. Delivery sched- 
ules running beyond three months, 
plus the time taken until awards are 
issued, plus the lead time between 
awards and initial deliveries, create 
difficulties which cannot help sound 
procurement. 

Consultation with industry should 
be employed wherever possible in 


the event that new specifications are 
contemplated or new products or de- 
signs are made ready for procure- 
ment. 

Everyone agrees that inspection 
must be prompt to protect suppliers 
against costly delays, that it must 
be thorough and efficient to protect 
the Government and to assure con- 
formity with contract specifications. 
The achievement of these objectives 
can sometimes become complex and 
difficult, particularly when major 
components must be shipped to the 
contractors’ plant and are subject to 
inspection there. 

The tanner under current proce- 





and other synthetic 


THREAD 


for shoe manufacturing 
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COMPANY 


260 WEST BROADWAY - NEW YORK 13, N.Y. 


Branch Offices: Chicago + Dallas - Los Angeles - Philadelphia 


Newton Upper Falls, Mass. + St. Louis « San Frantisco 
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dure submits a certificate of com- 
pliance with a shipment, and in spite 
of the very earnest efforts made by 
the Inspection Division, there re- 
mains an element of uncertainty for 
both the tanner and the contractor 
until final inspection has given the 
stamp of Government approval. It is 
the consensus among tanners that 
delays and uncertainties, particularly 
for major components such as upper 
and sole leathers, could be avoided 
or minimized by inspection at source. 

At present, when a tanner ships 
leather to a number of customers 
holding QM contracts, it is possible 
that inspection may have to be car- 
ried out at each contractor’s plant, 
with a certain amount of duplication 
in examination or testing. Inspec- 
tion at source, undertaken directly 
by the Inspection Division, would 
curtail duplication as well as directly 
cut down the time factor of delay 
and uncertainty. 

Under present QM specifications. 
it is required that materials be treated 
with paranitrophenol. The use of 
this fungicide has presented certain 
difficult and thorny problems, pri- 
marily because scientific knowledge 
on the use and the testing of parani- 
trophenol was by no means as great 
as had been expected. 


Modifying Treatments 

Consideration should be given to 
modifying the paranitrophenol re- 
quirements. Since the proportion of 
footwear requiring such treatment 
because of climatic or temperature 
conditions in storage is limited, it 
seems wasteful that all the shoes pur- 
chased by the QM should be treated. 

In the case of sole leather only a 
small proportion of the tannery pro- 
duction at present is needed for mili- 
tary shoes. Using paranitrophenol 
for the bulk of the sole leather pro- 
duction merely to take care of a 
small percentage of military leather 
seems illogical and wasteful. Elimi- 
nating the specification or providing 
for the treatment of finished shoes 
to be held or used under certain 
conditions would appear to be the 
logical answer. 

With the return to purchasing by 
the individual Services, tanners hope 
there will not develop any incon- 
sistencies or variations in_ policy 
which might prevent orderly and 
effective procurement. It would cer- 
tainly be desirable if maximum co- 
ordination could be developed both 
in broad procurement policy, such 
as timing, and specifications and in- 


spection. 
— END - 
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CLASSIFIED ADVERTISING 





Help Wanted 











Wanted and For Sale 





For Sale 


Four used LANDIS K12 Stitchers. 
One used USMC 48” Dinker. 

All machines in perfect condition. 
Low Price—-must sell immediately. 


H. LEVETON AND SONS CoO., 


1411 So. Michigan Ave., 
Chicago 5, Ill. 


Wanted 


No. 5 Drum Setting Machine 6 ft. size. Must 
be in good condition. State age, price, and 
location. 
Address K-3, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 


Wanted 


CLOSE OUTS WHOLE STOCK 
UPPER LEATHER 
Any quantity Calf, Kid, Sides, Kips, Suedes, 
etc. 
Address K-8, 
c/o Leather and Shoes 
300 W. Adams S&t., 
Chicago 6, III. 


Wanted 


WILL PAY YOUR PRICE. 2-3 oz. For Natural 
Tooling Calf Pieces and Tear Offs and Top 
3rain Smooth Upholstery large pieces. All 
colors. Will contract for your accumulation 
Write at once to K-4, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 


Tannery Technician 


A WELL KNOWN European upper leather 
craftsman, who produces first class leather 
in one of the largest European leather fac- 
tories, would like to go into partnership with 
some capital and as technical leader in a 
North American or Canadian leather factory 


Address K-6, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Il. 


For Sale 


1,000 gross Red Rayon Shoe Laces 
1,000 gross Blue Rayon Shoe Laces—27 
Bulk, mfr’d. by General Shoe Lace. 
Excellent condition—35c. per gross. 
1,000 pair Rubber Shoe Bottoms for Sta- 

dium Boots—35c. per pair. 
3000 pair Stadium Boot Lasts—35c. per 

pair. 

H. LEVETON AND SONS CO. 

1411 So. Michigan Ave., 
Chicago 5, Il. 


Rates 


Space la this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








Wanted for Canada 


MAN KNOWING TANNAGE of Garment, 
Glove, Shoe lining leather, grain and suede 
Address K-10, 
c/o Leather and Shoes, 
20 Vesey St.. 
New York 7, N. ¥ 


Tanner 


LARGE CANADIAN TANNERY has opening 
for young man with good tannery experience 
who has or is:willing to undergo training in 
time study. Must be suitable to fit into young 
aggressive organization that requires initiative, 
sustained effort and desire for increased re- 
sponsibility and which in return offers oppor- 
tunity for advancement in line organization 
Give persona] details, particulars of positions 
held, and training. Address K-12, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, Il 








Mchy. & Equip. Wanted 


WANT TO BUY machinery and equipment for 
complete upper leather tannery. 
FRANK JEROME, 
4020 Bandini Bivd., 
Los Angeles 23, California 


Wanted 


WANTED: 5-6 ounce Horse or Cowhide pieces, 
large size preferred—any quantity—red, green, 
blue. brown, yellow, etc. 


Central Mercantile Co., 
742 W. Taylor St., 
Chicago, Ill. 


Wanted 


TOP GRAIN TABLE TOP LEATHER 
Submit sample swatch, describe size, quantity 
and price. Any quantity. 

Address K-7, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 


Blue Splits Wanted 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, etc. Steady user. 
Address K-9, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 


For Sale 


Men's Shoe and Slipper Factory, near Boston, 
making Stitchdowns and Prewelts. 1,000 pair 
day capacity. Low rent, Overhead and Labor 
Sell cheap. Reasonable terms can be arranged 
Address Box X-4, c/o Leather and Shoes 
10 High St., Boston 10, Mass 





open, 





Style Man Wanted 
A LARGE MIDWEST MANUFACTURER of nationally advertised, medium and 
higher priced, men's shoes, is looking for an aggressive style man who has experience 
in styling shoes for young men. Tremendous opportunity for future growth. Salary 


Address K-11, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 





Situations Wanted 





Shoe Factory Manager 


Familiar with every phase of managerial di- 
rection. Experience over 20 years in women’s 
novelty shoes, including a sound knowledge 
of factory quality and costs. Have a pleasing 
personality and can get the most out of ex- 
ecutives and employees Would prefer New 
England. Write Box X-1, c/o Leather and 
Shoes, 10 High St., Boston 10, Mass 


Leather Executive 


25 years’ Superintendent and Tanner, Calf and 
Side upper Leathers. specialist dress, shoe, 
scotch grain, elk and glove tannages, experi- 
enced merchandising and sales. Please reply 
Box X-2, c/o Leather and Shoes, 10 High St., 
Boston 10, Mass 


Sales Demonstrator 


SALES DEMONSTRATOR: Young man, 7 
years’ experience in tannery, including 2 years 
in laboratory, desires position. Willing to 
relocate 

Address K-5, 

c/o Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, Ill 


Hide and Skin Buyer 


Available immediately, a capable man experi- 
enced in hides and calfskins. Can buy, sell and 
receive. If interested apply Box W-3, c/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass 


Shoe Factory Executive 


Available immediately man of long experi- 
ence on welt shoes. Seeks position as super- 
intendent or assistant in factory where quality 
control and production know-how are of para- 
mount importance. Best of references. Apply 
Box X-5, c/o Leather & Shoes, 10 High St., 
Boston 10, Mass 





LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 
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Deaths 





Max H. Berger 


. leather executive, died recently at 
his home in Brockton, Mass. following 
a sudden heart attack. He was founder 
and treasurer of M. H. Berger and 
Sons, Inc., Brockton cut sole firm, 
which he organized some 25 years ago. 
He was associated with his two sons, 
Frank O. and Ernest J. Berger, in the 
business in recent years. He also leaves 


a daughter, Mrs. Charlotte Oppenheim. 
Abraham Shapiro 


. . » 69, retired shoe manufacturer, 
died recently at Portsmouth Hospital 
in Portsmouth, N. H. A native of 
Russia, Shapiro had lived in Ports- 
mouth for the past half century. He 
retired from the shoe business about 
15 years ago after operating shoe fac- 
tories in Lynn, Mass., and Portsmouth 
for many years. He was a member of 
Temple Israel and a Zionist. Surviving 
are his wife, Sarah; and three brothers, 
Samuel, Harry Brown and_ Jacob 
Brown. 


Henry A. Tougas 


. . 67, tanning executive, died re- 
cently in Boston following a short ill- 


ness. Well-known in New England 
trade circles, Tougas owned and op- 
erated the C. G. Flynn Leather Co. in 
Boston. He leaves his wife, Nellie; a 
daughter, Florence; and three nephews, 
Clarence, Paul and Roland Tougas, 
owners of Brockton Cutting Die & 
Machine Co., Inc., and Brockton Op- 
erating Co., Inc., of Avon, Mass. 


Earl H. G. Gauthier 


. . . 61, shoe supplies executive, died 
Sept. 30 following a heart attack while 
attending a business conference in 
Montreal, Canada. Gauthier was gen- 
eral manager of Bixby Box Toe Co. of 
Haverhill, Mass. He had been asso- 
ciated with the firm for the past 16 
years. 


Frederick R. Meade 


.. . shoe executive, died Oct. 4 at his 
home in South Peabody, Mass., follow- 
ing a brief illness. Active in the shoe 
manufacturing industry for many 
years, Meade was foreman of the cut- 
ting room at Gold Seal Shoe Corp., 
Boston, for many years. He was active 
in religious and fraternal affairs. Sur- 
viving are his wife, Margaret; a son, 
three daughters, a brother and two 
grandchildren. 





C. E. Schweitzer, Sr. 


. 70, hide executive, died recently 
at St. Anthony Hospital in Louisville, 
Ky., following a long illness. Schweit- 
zer had been associated in the hide and 
tallow business in the area for many 
years. He leaves his wife, Lille M.; 
two sons, Charles E., Jr., and Norman 
R.; two daughters and six grandchil- 
dren. 


James Cowen 


. 92, veteran shoe executive, died 
recently at his home in Cincinnati, O. 
Widely-known in the shoe business for 
many years, Cowen had been associated 
with Cowen & McGrath Shoe Co. and 
later with P. Sullivan Shoe Co. He 
was a member of the Cincinnati Shoe 
Men’s Association. He leaves his 
widow, a son and two daughters. 
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Amalgamated Leather Cos., Inc. 
American Color & Chem. Co. 
American Extract Co. 
American Stay Co. ... 
American Thread Co. 
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Armour Leather Co. 
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Dyo Chemical Co. 
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Gallun, A. F., & Sons Corp. . 
Griswold, George H. ... 

Gudebrod Bros. Silk Co., Inc. 


Hebb Leather Co. . 


Whether for factory or leather goods 
department, the best possible clear 
finish for leather and shoe products is 
made by Dyo-Flex. Every Dyo-Flex fin- 
ish is keyed to the leather used, to 
insure best results. 

1. For smooth leather, including reptiles, 
use Dyo-Flex 421 Clear High Gloss. 

2. For glove leathers, saddle leather, handi- 

craft or open grain leathers, use Dyo-Flex 

124 Clear. 

3. For bags, luggage, furniture, and any leather 
goods where protection is pre-eminent, use 
Dyo-Flex 422 Clear. 

4. For Patents and Reptiles, use Dyo-Flex Patent 

Leather Refinisher. Available in clear or black. 


* DYO CHEMICAL COMPANY 


200 Central Expressway, South 
ox panei DALLAS, TEXAS 
tenn: Mand gi Ps : 
Pee rs OS ie =, wrertig cg ee #3 United Shoe Machinery Corp. 19, 33 and 37 


Whittemore-Wright Co., Inc. . 
Wilner Wood Products Co. 
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International Ticket Co. 
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Orthmann Laboratories, Inc. eas. 36 


Pratt Institute : . ee 


R. & A. Leather Finish Co. 3 
River Plate Corp., The eee 


Socony-Vacuum Oil Co. .... ve a8 
Standard Dyewood Co. 28 
Stehling, Chas. H., Co. 


Taber Pump Co. 
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Trask, Arthur C., Co. 
Turner Tanning Machy. Co. 
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Says: FRED J. WEBER-\ 
WEBER SHOE CO., INC. 


TIPTON, MISSOURI 








We're proud of this statement 
by Fred Weber- and these shoes 
amply illustrate how you, too, will find 


BP BD tidus 


ADDS A FINISHING TOUCH TO FINE 
SHOEMAKING, EASILY AND ECONOMICALLY 


The complete satisfaction of the Weber Shoe Co. is typical of the way manu- 
facturers all over the country feel about HPB Binding. Strong, economical and 
with wearability superior to leather, H P B is available in a wide range of colors 
to match or harmonize with all popular upper materials. Can be lasted to any 
style without breaking or cracking. Smart retailers specify H PB because it 


adds style, eliminates complaints. 








BALANCED PERFORMANCE 
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__-and with NOPCOLENES that means 


surface lubrication with controlled penetration 


\ haling in the olden days of sailing schooners, hand, break, and stretch desired. 
small open rowboats, and hand harpoons 

was a hazardous affair. Men risked death to fill 

their ships with oil. Perfectly coordinated tim- 

ing and dual action on the part of boat crew 

and the harpooneer were needed for a “kill.” 


You'll find these specifically developed Nop- 
colene fatliquors are readily soluble. Also, many 
of them are moisture-free, others contain not 
more than 6-7% moisture. This means consider- 
able savings to you in freight, handling, and 

Today, in tanning, as in whaling, dual action storage. 
and balanced performance are vital. Nopcolenes* 
provide excellent surface lubrication plus con- 
trolled penetration—a balanced performance that 
not only results in tight grain. good tensile FREE! This book gives up-to-the- 
strength and stitch tear, but permits the tanner eetnte Gabe ane as See 


f lene* fatliquors and formulas for 
to achieve whatever degree of temper, softness, various leathers. Write for a copy. 


If you are not already using Nopcolenes, give 
them a trial. Send today for full details. 


*T.M. Reg. U.S. Pat. Off. 


NOPCO 


Chemical Company, Harrison, N. J. 





Branches: Boston - Chicago - Cedartown, Ga. + Richmond, Calif. 





